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ABSTRACT 

This guide to 
grade levels K-12 is a revisi 
070 719. Resources are descri 
multimedia; films; filmstrips 
booklets and study materials; 
units, guidelines, and biblio 
aids. The bulk of the entries 
Descriptive information such 
component parts, developers, 
available. Source information 



resources in consumer education for 
on and updating of a previous guide, ED 
bed in the following categories: 
; slides, pictures, and transparencies; 

books; records and tapes; teaching 
graphies; and games and other teaching 

are filmstrips and booklets, 
as grade level, cost, titles and 
purpose, and format are included where 

is included for each entry. (JH) 
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I, MULTl-MliDIA 

A. Kits and educational materials from: Changing Times hducation 

Service 
1729 4th Street N.W. 
Washington, D.C. 20006 ^ 

'"' ^' Chang inp. Times Teacher's Journal - - 

Cost: $2.ti5 a year plus individual subFcription to 
Changing Times magazine. 

The" Ch anging times Teacher's Journal is in newsletter format, 
which includes a Full page inquiry-oriented visual along with 
suggestions related to Changing. Times . 

r 

2. Mini-Units: 40 copies of reading fro;n Changing Times of 
interest to teens. These student copies are supplemented 
with an inquiry-oriented teaching guide and transparency • 
master. Order by name and number. 

High cost of driving a car and what to do about it $ 8.00 

The art of buying a car $ 8.00 

Used Car Dealers, See How they Operate $10.00 

liverydtiy ways to cut down pollution $ 8.00 

The next sound you hoar may be just too much $ 8.00 

This Hncrgy Crisis, Is it Real? $10.00 

Jof)S : An updated look in to^tJ^e future $ 8.00 

Here's what's happening tt5 your living costs $10.00 

How a practical family managed its money $10.00 

Hard facts about easy credit $ 8.00 

Warning! Double check those charge accounts $ 8.00 

New rules that protect your credit rating $ 8.00 

How to Pay Less for an Auto Loan .$ 8.00 

How to go about buying a business $ 8.00 

Choose Your bank carefully, then use it right $ 8.00 
The best place to put your savings • $ 8.00 

Is saving obsolete? $ 8.00 

What kind of life insurance should you Imy? $ 8.00 

How much life insiirance do you need? $10.00 

How to buy auto insurrincc today $ 8.00 
Will "no- fault" bring cheaper, better auto 

insurance? $ 8.00 
Landlords v. tenants, rules of the game arc 

Chang iiig $ 8.00 

Should a single person buy a liouse? $10.00 

Where's tlie best place to live? $10.00 

^ ' ."^-Hnit Teacher's Resource Kit on "Monoy Maiiagciiient " - - 

(.''.)St : $2 2, 5f) plus $1.75 j)ostago and lianuiing. 

hicludc's separate unit on earning, spending, l^or rev i ng , 
savinji ami builgo t iiij; plus a tcaciiin}'. j^uido. I'ackart" 
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includes an actual job application^ role playing 
Situations, transparencies on credit and saving and 
a simulation game on budgeting. 

4. 3-Unit Teacher's Resource Kit on "The Marketplace"-- 

Cost: $22.50 plus $1.75 postage and handling. 

Includes material on How to use Advertising . Avoiding 
Gyps and Frauds and Safeguards for Shoppers. Includes 
24 page teaching guide. " 

Among innovative teaching aids included are: 

Transparency Set- -illustrates how to read, use and 
compare ads 

Bulletin Board Project on how Shoppers use Ads 
Independent Activities Booklet j 
Case Study of Gyps and Frauds 

Recording of Four Buyer-Seller Dialogues to I.Ielp 
Students Spot Fraud Situations and High Pressure 
Selling Tactics ' 

Simulation Game- -"Swindle" to illustrate the importance 
of investigating before buying 

Teaching Tool Book of Facts, 3ole Plays and Puzzles 

5. Teacher's Resource Kit on "Consumer Law: Kights and 

Responsibilities"- - 

Cost: $64.50 includes postage and handling. 

Informs students of their legal rights and responsibilities 
as buyers. Shows the relationship of law to consumer rights. 
Acquaints them with channels for redress of grievances. 
Includes classroom size sets of four case study books, 
reinforced with color transparencies, record, exercises, 
crossword puzzle, simulation game, transparency masters, 
wall cliart and bulletin board project. 

6 . Teacher's Resource Kit on "Insurance" - - 

Cost: $64. SO includes postage and handling. 

linabics students to gain understand inj: of nil types of 
insurance, be able to define their }>oals .md oxpoctatiops 
involving insurance and to siiarpen their skills as insurance 
consumers. Includes: four .mil t in'od i a learning units, 
including studciit case study books, recording, color 
transparencies, simulation j;.'n!;e , student act ivity book» 
bulletin board project, reading and resources list .'uul 
teaching guide. 

Personal Money Management from: Paul S. AinidoM i\ Associates, Inc. 

S4('8 Chica>;o Avo. Soui:. 

■ li nnoapdl i s , N'inncsota Sr^'117 

(.ost: $7'.). SC- -Transparencies ind reel 



|6d.S0''.^Tiranspatencies and cassettes 
$l9.9§--32 transparencies without tape 
10 audio tapes and 32 transparencies 
Level: Junior high and high school 

Sample Transparencies: 

Kinds of money loans and charge accounts 
Credit application and agreement 
Installment . loan forms 

Disclosure statement on loans; bank statement 

Conditional sales contract 

Check r»*gister 

Sample checks 

indorsements 

Lesson Titles 

Buying Habits and Money Management 
Using Credit as a Tool 
The Cost of Credit . 
Credit Instruments 

Money Problems and How to Avoid Them 

Mustering Your Money 

Protecting Buy Power 

Checking Accounts and How to Use Them 

Using a Savings Account 

The Full- Service Bank 

Also from Paul S. Amidon § 'Associates, Inc.: 

You are Im p ortant (liconomic Learning Kit) 

Cost: $9. SO- -17 transparencies, 9 fhink-Study Sheets, 
Teacher Suggestion Sheet 

Level: Grades 4-6 

Concepts included are: Making Choices, Role of 
Advertising, Fa.-nily r.conv.mic .'Manning, Consumer Choice, 
UnUinitcd Wants -- Limited Resources, Importance of the? 
Individual, Role and Functions of Banks 

Simulation Wheels 

Cost: Complete Set (Teacher's Manual, 3 sets of 
Student Roles, 3S participant iranuals. 
Activity Sheet Tab let ) - - $41) . 00. Sample 
Set- -$2. 50 

Level: High School an-i Junior College 

Designed to provide students a simulated expiTiiMKc 
in purchasing and maintaining j> car succrss I n 11 v for 
one year. Ma^^ be used with cr without compiit or'. ilio 
computer program is written in HASIC an^' i availahlo 
through llonoywtMl t i me - .sharcii liDIXlT tentcMs. 



C. PrioritieSj Decision, Security; the role of life insurance 

in a young li<^e style. Kit available from: Educational " 

nducational Division 
Department MI 

Institute of Life Insurance 

277 Park Avenue 

New York, New York 10017 

Cost: $20.00 a kit 

Level: High school students 

Includes two filmstrips, "Who am I?" self analysis sheet, 
"What I Want" excrcirc, overhead transparencies, "Crossroads" 
simulation game and teacher's guide. 

D. l-conomic Processes- -Dramatizing Basic Foods 

Sound filmstrips and study guide from: Films trip House, Inc. 

432 Park Avenue South 
Now York, New York 10016 

Cost: $32.00 a set 
Level: Grade 3 and up 

Set includes 4 filmstrips, 2 records or cassettes, scripts 

and study guides. 

Set ^l--milk, wheat, suijar, salt 

Sot #2- -beef, pork, fish, poultry 

Stude>its can see the sequence of how food goes from farmer 
to consumer. They can become familiar with a variety of 
occupations, too. Students arc introduced to /factors that 
affect prices and choosing substitutes. 

... Modern Consumer I-ducatioii 1-rom: (irolicr iiiiucation Corporation 

84 S Third Avenue 
New York, New York 10022 

Cost: .'.'2 7 1 . 50- -witii cassette recorder 

5:249.50 -without cassette recorder 

(available in moduics $ 38 . 00- $ 72 . 00 , depending 

on iiiodule) 

Kit is org'uiir.ed into 39 teaching lessons in these () j.,roups: 
i'ooii , clothing c'jnd shelter 
Cars, furniture, appliances 
Piotecting I'ainily Health and Security 
You and tiie Law 
Ways to Ilaiulle Money 
Ways to Shop 

Thfso matt rials originally were iknt'lopoJ hy the iM"fice of 
licononic Development. Present packaj;o - - c(? 1 or <.-()iIoii to 
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provide maximum flexibility. Ineludes 13 cassette 
tapes, 27 programmed learning texts, 2 filmstrips, 
6 student record books (30 copies of each in the, kit), 
answer key cards, classroom wall chart and instructor's 
manual. Instructor's manual includes Introduction to 
consumer education, performance objectives, evaluation 
techniques, group projects and activities, answers to 
all the questions. 

"l^ood 3uymanship Kit from: Kraft Foods Education Department 

Department II 
P. 0. Box 6567 
Chicago, Illinois 60680 

Cost: $6.50 a kit 

The kit includes a curriculum guide, five teaching guides, 
filmstrip, "Mini Shopping Hxperiencc- -Touring the Dairy 
Department," sample food labels, 50 student reference 
folders-. The 5 teaching guides are: Food Buying Basics, 
Understanding the Supermarket, Factors Influencing the 
Food Prices, A Product Comes to Market, Mini Shopping 
Experience Filmstrip Guide 

Materials Available from J. C. Penney, Co. 

1301 Avenue of the Americas 
New York, New York 10019 



a. Dynamic Consumer Decision Making 

Cost: $11.50 or free loan from local manager 

Includes Educator's Guide, tape, slides, script, 1 
overheads, worksheets, and flip chart. 

b. Forum Magazine, Fall /Winter 1972 

Cost: $1. 25--single copies 

"Updating Consumerism" approaches the whole consumer 
topic fron. an issue's point of view. 

Insights Into Consumerism F"al I/Wintcr 1972 

Cost: $1.25 single copies 

A portfolio of current liappcnings in consumer ism. 
The first publication Is a Mini lesson on "inflation." 
Includes overhead transparencies, newsletter on 
consumer issues, script and bulletin board display, 
student learning experience. 

d. "Credit: A Consumer I«esouico" 

Cost: $12. 5 J 



thcludes: 3-part filmstrip, case studies, 
transparencies and teacher's guide. * 

e. "Dynamic Consumer Decision Making" 

Cost: $11.50 

Includes: Guide, tapes, slides, scripts, 
overheads, worksheets and flip chart. 

f. "Today's Consumer Faces Value Issues" 

Cost: $3.00 

Includes: 10 minute cassette tape with 
overhead originals 

Education" available from: 

National Education Association 
1201 16th St. N.W. 
WashingtQn, D.C. 20036 

Kit includes teacher's manual, lesson plans, workshop 
masters, 10 transparency masters and text, "Getting 
Credit" f i Imsttip with tape. Getting Credit and 
Banking Scivicds, 25 7-inch recorded discs. 

"Mobile Housing Resources Package"' available from: 

■ Mobile Home Manufacturers Assn. 

Consumer Education Division 
Dulles International Airport 
P. 0. Box 17404 
Washington, D. C. 20041 

Cost: $4.00 

"Classroom Money Management Kit" availaSle from: 

c:iINA Mutual Insurance Society 

P. 0. Box 391 

Madison, Wisconsis 537{)1 

Cost; $9.95 

Includes: T guide, glossary, 4 cassettes, 1 copv 
(luidelinos for Consumer liducation, 30 copies 
"Personal Money Manager", 30 reprints 
"Smart Saving:, Borrowing, Budgeting and Managing' 
Your Money (;ame" 




'Jlnstallment Credit: A Programmed Learning Booklet" 
available from: Visual Education Consultants, Inc. 

Madison, Wisconsin S3701 

Cost : 

-Credit Concepts --$7. 95 ^ 
-The installment Contract-- $3. 95 
-Charge It Please--$3. 95 
-Credit Sources--$3. 95 

also: credit dictionary, activity 
sheet, student resource unit, crossword puzzle 
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^■■r- . II. FILMS J 3 

^* Advert is ina and Competition available from: 

Modern Talking Picture ^orvice 
c/o rhoto and Sound Company 
1205 N. 45th Street 
Seattle, Washington 98103 

16mm color film- -28 1/2 minutes released in 1968 Covers 
salesman^)hip and the effects of • advcrtir ing on prices. 

^* Just Sigr Here available from Better Business Bureau 

220 Church Street ' 
New York, New York 

16mm film (color) --15 minutes - -released 1969, to help persons 
avoid consumer fraud 

r , 

I . 

C. The Last Word available from: Sterling Films 

Distribution Center 
915 N. W. 19th Avenue 
Portland, Oregon 97209 

Cost: Free Loan 

16mm film- -20 minutes- -Responsibi 1 i t ies of the homemaker in the 
American marketplace. Also shows indepth tcsiing.at a 
modern research center. 

D. A World Without Money available from Sterling Films 

Cost: $175.00 

I6mm--I4 miautes--The liistory of money as a means of 
exchange is traced from use of sea shells and stones to 
coins .'ind aurrency and finally to credit cards. Acquaints 
students with the economic concepts underlying the institu- 
tion of credit cards. 

li. Lconomic I'ducation available from Sterling Films 

Level: High School 

16mm color film--28 minutes (1967). F.xplores rl:o r.;arkr» - 

place. Suggests ways to make economics appe.iling to high 
school students. 

Other films available from Sterliiii; films: 

I. "ll-e Littlest Ciant"--14 minutes, rolor 
Z. "The 'iVisc lire of Creui t"--color, souml, 11 I'liniitcs 
3. "A Reason for Con fi donee" - -concerns IDA, ll'-><i(>), 
(Irce loan) 

A. ''.Just Sign llji-e"- -rent al , $lii.(i;) ; day, (L.x.'.ii II 
mi nutes 



F. Using. Mon ey Wisely available from: Journal Films, Inc* 

909 W. Diversey Pkwy. 
Chicago, Illinois 60614 

Cost: $240.00 

Level: Sr. High School, Adult * 

16inni--.18 minutes- -Robert Webster, a professional money 
management counselor , reacts to the cliches and excuses 
that the "man- in-the-stree" offers. He introduces us to 
three typical families with money problems. These fami- 
lies repres.ent s. cross -sectioi. of economic levels. We 
follow them as they encounter , ar^ reach solutions to 
their money management difficulties. 

G. Deciding available from: Centron liducational Films 

1621 W. Ninth Street 
Lawrence, Kansas 66044 

16mm- - Soon to be released . The first of a series of new 
consumer education materials for elementary grades. The 
film documents a shopping excursion by a brother and 
sister to buy a gift for their father. 

li. Films available from: BFA Educational Media 

2211 Michigjin Avenue 
Santa Monica, California 90404 

1. "Consumer Power: Whistleblowing" 

Cost: $310.00 Rent: $25.00 

(1973) Color, sound, 23 minutes, junior high 
to adult 

2. "Consumer Pow?r: Credit" 

Cost: $275.00 Rent: $22.00 

f 

(1973) Color, sound, 20 minutes, high school, 
college and adult levels 



3. "Consumer Power: Advertising" 
Cost: $285.00 Rent $20.00 

(1971) Preview privileges, color, sound, 22 
minutes 



4. Consumer Education Scries 

a. Budgeting 

b. Installment Buying 

c. Retail Credit Buying 



Cost : $8.01) oach 

(Kent.il Rate) 



ERIC 



-9 



I» Pilius available from: Cominuii teat ions f^roup West 

6.155 llomcwood Avenue 
llollywooa, California 9(»028 

1. "Iliirry J. Woods is at the Door" (1973) 
Color, sound, 13 minutes, junior high 
to adult 

Cost: $170.00 Kent: $17.00 

2, "A Credit Card nouqiiet" (1973) 
Color, sound, 10 minutes, junior high 
to adult 

Cost: $130.00 



.1. !"ilms available from: Michigan Consumer Ilducation Ccnte'r 

University Library 
' I'nstcrn Miciiigan (hiiversity 

Ypsilanti, Michigan .48197 

J. "The Money Tree" (1971) (AIMS) 
Color 

2. "On r.uard - Uunco! "(AIMS) . 

Cost: $330.00 

K. l-ilms available from: Pvranid Films 

Box 1408 

Santa Monica, California 904-06 

1. "The Consumer iJane" (1973) 

Color, sound, 17 minutes, ages: 12-adult 
Cost: $260.00 Rent: $20.00 



2. "Soul and Bread" 

ConccM'ns spenJinji pla:is, ajios 6-12 
Cost: SI SO. 00 Rent: 15.00 . 

[.. I i Mvailablo from: NIH" i-ilni Scvrico 

Audio \ isual (.'ontor 
University of luvliana 
Blooming ton, Indiana 47401 

1 . "Banks and the Poor" 

Black and wliito, 5i> lunutcs 

Cost: $2(ir>.()() Rent: .i;i3.:iM 

2. "The Poor I'ay More" 

Popicting probl'^ris nf tlic url^au ghetto 
consumer. 60 minutes 

» ' r \va i 1 ab 1 e I" i I i:is A rc* : 

"I niisuiiivr i sri : Lot tlio S«'llrr !.ow-no" 
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For above listed film write: 

liducation Hi vis ion 
Document Associates Inc. 
573 Church Street. 
Toronto 285, Ontario, Canada 

; Cost: $300.00 (1973) 

"Consumer Hducation Series" 

Film fair Communications 
. 10900 Ventura Blvd. 

Studio City, California 91604 

Color, (1972) 

1- On Yo u r Own , 23 minutes, Cost: $300. Rent: $ 
2. This is I'rnud, 8 minutes, Cost: $115. Ucnt:$ 



CTostl 1114 5.00 ^iSKFi 5"! 5 

4. Tlie Buy Lino , 14 minutes. Cost: $180 

Rent': TTS" 

^* t'oot in the Door , 9 minutes. Cost: $140 

Rent : 5T5 

6. Tommv's Tirst Car, 11 minutes. Cost: $145 

T^eiit : 5T5 

7. Read Before Vou Write , 6 minutes. Cost: $100 

iTenti rro 

8. There is a l-'«w Agjinstlt, 8 minutes. Cost: • 

S115 — ficTm — rrn 

9. Your Tif.ht to a lIoarinK , 9 minutes. Cost: $.1 

Kent: 510 

"Supermarket Purchases" 

The l-ilw !,il)r.'iry, 'ioherts iiall 
Cornell University 
Ithaca, York 14 850 

Cos t : ii.Mui I i nj; Ch.i ! 

Series of »^ , tv.o infij video t jpcs 

'Marios of iS, 1 dnn Ii1;kI iiul wiiiti* 

30 jiiinutiv'^ each, on topics relMtinj; to 

Supermarket news. 

"Consumers Want to Know" 

(!onsiimcrs Union l"iln l.ibr.uy 

2f)7 West l?»th Street 

Acvi York, New York lOOm 

Iree loan, 30 ninuto-^ iii'ih Sv.*!u)ol 

"Ti)e Money Tree" 

llann.'i •• Ivirbr ra Pitii'ii.; l '\o:\-^ 
1 Mui-a t inn-i 1 i v i s ' 
^JMn Caliiienj- « I'.lv-i. 




minutes , 



iloUywood, C.i. 

-11- 
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"The Supcrmarkot" 

Consumer Services 

Sperry ami Hutchinson Co. 

P. 0. Box 935 

I'ort Worth, Texas 76101 

Cost: $2.00 rental fee 

12 minutes, color 

"You'll liarn It" 

CUNA" Mutual Insurance Society 
Box 391 

Madison, Wisconsin 53701 

Tree Loan from: Modern Talkini; Picture Service 

c/o Photo and .Sound Co. 
1205 N. 4 5th Street 
Seattle, Washington 98103 

(1973), Cost: $90.00, 24 minutes, color, sound 

"The Owl Who Cave a Hoot" 

Modern TalJ^iny Picture Service 
c/o Photo and Sound" Co. 
1205 N. 45th Street 
Seattle, Washington !)«10:. 

Prec Loan, Sound, Color, 13 1/2 minutes, animated 
cartoon 

"The Wise Use of Credit" 

rdiicat ional Service Division 
Vntional lionsumer I'inance Association 
• 1 000 Sixteenth St . N.'.V. 
W.-ishinjiton, •). C. 2m)3f> 

available from: \'«>rt luM'sfrn Area l.-xchaMj;e 

9ir> I'uh Avcnu^' 

Portland, Oregon 97209 

1-ree Loan, 11 minutes, color, sound 

"Their "casons Are Tlioir 

Mobile Mono Maniif ac t urej-s \ssociation 
Consumer Education iiivisioii 
Dept. lli:c-7 3 
Box 3 2 

Cliantilly, Virt;ini.i JJ'K'l 



ava i I all 1 I'roii: 'ifid./iM i ill. in;; ri(.-tiir''^; 

C / o I'I|ri( o nid 'inuud Co , , 



I 



Above listed film available from: 

Modern Talking Pictures 
c/o Photo and Sound Co. 
1205 N. 45th Street 
Seattle, Washington 22201 

"Nutr It ional nuackory" 

AIMS Instructional ?lcclia Service, Inc. 
P. 0. Box 1010 

Hollywood, California 91)02 S 
Cost: $270 (I-ree Previewing) 

(1973), color, sound, 20 minutes, junior high to 
adul^t 
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A. Us i fly Voiir loney from: .lourn.il l-ilms, Inc. 

IV. l)iv<M-scv Parkw.'iv \ 
Chicago, Illinbjs 60614 \ 

Cojit: r.oi'iplete set $350.00; 6 sound filmstrips 
Iiulividual: S 2 2.00 ouch 

Six correlated color, sound f i Imst r ips ; . J 
Instructors <^luido- - inc hides dialoj'.uc, i nt roductorv 
tochn j'.|uos, s.'implo .unties, tests, rind transparency" Masters. 
Tlu' six filmstrips are: 

1. iisinij Someone l.lsc's Money (01 frames and record) 
The problems of a young married couple who wish to borrow 
money . 

2. 'laKiiij: the Best Buy In looils (7-1 fraiies and record) 
i:f feet iv;: planning followed by 'careful s -Meet ion. 

.*>. lUiying Clotliing (88 frames, record) V.Mse planning 
for a- loii;' tern investment in clotliing.; 

t. 'Vhen You Huy a Car (81 frames, Ve.'ord) Uisks are 
reduced to a minimum. 

5. Buying a House (76 frames, record) The most 
^important buying decision. 
\ 0. Guaranties, Warranties /, Serv ices- • An item must be 
suited to the purpose for which it is sold. 

H. Consumerism: The Hangers of Affluence from: 

Cliarles W. t!lark Conpanv 

Smitli Street 
I- arming ton, New York 11735 

Cost: .ni.l-5SS() Sot nf tun filnstrips, I.P record ?i Cnido $33 
.nij-riSSO Set of two filmstrips, Cassette, fiuide $37 

.Junior high, high school, collf.ie 

C. 'I'ttin.; Vdiir "!ot)ey's Worth from: SVI. i.iluca t i nua 1 I- i ! t r i ps 

1 1 .'i l> i ve r e y P i r k w.i y 
Ch icago, I 1 I i no i s I \ 

Co^t : (>J1-S\K Six fih.istrips, 3 rec(M-ds, (» teacher's s'.uldes 

oJl-SATC Sai:i(> except with cass-.-ttv- .s:)S.ri(i 

Individual film^trip with gui'ic ' :• ".r>i> 

I n.l i V i Jua 1 ■^JCortl $ l.uo 

Inlividual (Cassettes > d.on 

.'•t or y- s i tiiat i on'i in the filmstrips e;iiph.i<i-»> -p<Muiing and 
'•-ivir'}: .« 1 tci ria t i ves , thus he 1 piny, sfuJoni-^ J'-tiut.' their goals 
anil vilu'v: and sharpening tlieir criti-.-il evaluation of day-to- 
day pMi\-ha<:es.. The ^ix f i 1 i:is t r i p-; ar*.-: 



VtMl \i'e I (nil '.iJI'.fM ' 11' iv. i . \ -?:i.iv ci' tn.iiv's 
r-a r p l i , Tav tors a f t\ r t i n ;. iMr-ii-i''r •! i ■ i • >i> • . i 7" l'!"anr<) 
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h2\'2, \ Ulucprint for Money Managcfnent . listahl ishing a 
worknhJc huiloot , learnin<; wiso money nianagenient . (69 frames) 

(i21-.^. Maying Wisely, limpliasisos elements involved in 
pruiient buying practices. (79 frames) 

521-4. Making Credit Work for You. Good and bad points 
ot consumer credit and installment buying. (72 frames) 

i)21-S. Saving To Reach Your Goals. Oiffcrent savings j. s, 
. cst.ihl ish Inj; Sjjivings accounts. (03 frames) 

()21-f). Let the Buyer Hcware. I vaud: The "bargain" 
•'or.eutive advertising, excessive rates on installment buying, 
(ob frames), Level: Jr. liish. Sr. High, College, Adult 

IJ. Using Numbers Series from: Charl'js W. Clark, Co. 

504 Smith Street 
Farmingdale, New York 11735 

r 

Cost: Lacli films trip' $0.00 

liach LI' $5.50 ^' 

r.ac'h Cassette $6.00 

LvvoJ ; Primary , 

liN--7983 Making Change * \ " 

l!:j--7084 How Much? Takes numbers out of the classroom ' 
tr.rouj'.h fantasy. 

I- . i'.ijycr I'eware from.: '.Vest inghouse LcarniJig Tress 

100 Park Avenue 
\'ew York, N'ew York 10017 

Cost: <'22-8220 six color filmstrips (records) $79.50 

#2C-8220 six color filmstrips (cassettes) $91. 50 

Hasoil on ('jiidelines set forth by President's Committee on 
Consiiner Interest Program is designed tn help a person exercise 
his consurcr rights more actively, differentiate wants from needs 
ilevelop }uul);eting procedures and distinguish «iual ity from non- 
(juality products. It features commentaries by leading consumer 
a?h'ocn tos . 

I-. 'tan:ij'. ing Your Money Series from: Learn inj; Arts 

P. 0. l?ox 917 
Uichita, Kansas 6720.1 

Cost: () color filmstrips $4 4. on (by McC.raw- M i I I J 

!:Mi:h filmstrip $ H.Sd 

Level : Jr. -Sr. High 

These filmstrips are designed to help young people understand 
soi'if of the problem'^ of money management that t!»ey will face as 
waue earners. 

1 . I" J rn i ng Your *Inney 

?. . Pay i ni\ Your P. i 11 s 

3 . "poiul i III'. You r Money 

I, i.crrov. i n;.; Your Mon^ y 

r«. M.iMn;; Money '.Vork lor You 

<t. r.uying Insurance 

-I 



«. 
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G. v'*insuinor Studies (spring, 1072, ): nisciission (itiido 

(lUitlancc Associate 

r 1 on sail t v i 1 1 e , N'tw York 

l«57n 

Cost: 70-403640 1 vllmstrip: 10" IV - $16.00 

7n-403'')57 1 filmstrip; 1 Cassette - SlS.OO 

1. nuyor nowarc ! prohos wide variety of fraud and iiiis- 
representat ion found in advertising; and retail practices. 

II. >toney IV el 1 Spent Describes the vastness of our American 
economy; JTscu; ses the relationship between consumer and seller/ 
adverliser; consider sales ai.peal liasod on insecurity, p.ullihility 
emphasizes the importance of dig^inj; hard information from ads and 
label". 

Cost: 1 lO" Ll7:»i-40:i 582/$17.i:.t) 

Available from Discussion Cuide 

I. The Paycheck ruz::lc Humor- filled case study helps students 
retain facts a!)out payroll deductions and employee bone*'its. Part 
I explains r.utonatic ant-' voluntary deduL'tions. Part II exainines 
types and variations of benefits younj; workers may encounter. The 
pro«jram expiain.s key forms and documtMits; increases confidence by 
building base of in forma t io.i . 

Cost: 2 i>art«/2li- 102 325/$37.50 (l!)73-74 release) 

Available from Discussion Guide 

.1. The Price of Credit Simulates a used car 

ilcceptive sal<'s lines; underscores the importance of reading all 
sales docui'iojits and insisting they l)e completed on the spot, 
lixplore-^ cifdit prol)lems; suggests comparison shopping for best 
cred i t terns . 

lost: 1 filri'^trip; 1 10" l,P/2ll- 4'13 So .VS 1 7 . 3') 

XvailabU' froi;i Discussion f'.uitle 

K. 'laking l.nd'J Meet Structures a family biul«;et CKip'na s i z i ng orderl 
allocation r)f money resources, thi* inpor t .'jnct- nl' staying within 
present lii'iits, flexibility in viewing priorities and part i«:ularly 
in approach inu luxury purchases. 

Cost: 1 fiiii'strip; 1 ID" UV:i!-4li3 (>(.r./$ 1 7 . '.n 

I.. The l-ood and DrtJg Adnin i st lat ion : \ \at ion's '.VatchJog? 
'■iurvi-'ys IDA'S history from IDlHi; prnb..'; current functions, failure 
o'ls t ac I ''s . (!nnment hy .lanes 'lurnor f i nvc ; t i j'.a tcM' lor Ralph Xader) 
Mid ('. I.. Ciii)}. , !U)ud C'la i I'Tian for C»«n'.r:il l'H>ds. Produced in 
v!m),v.- r-i t i 'M l V. i t h fie Assoc i at f l P . 

.\\ail.n)lf Ifoi:! Discussion iluide 

- Ml - 



M. (Hir 'loiun- System A survoy of Ai.irr i cin f i n:inc i .-i I institii-* 
tioii:-, llKMr nitcrrol.it ionship aiiul pr.'utual i-n.^cts on tl;iilv 
nro. Proj^rain i nvost iijatc* Pedoral Ucsorv*' Systcn , lUiicau oi" 
the iiulgot, stock market interest rates, taxes, investment 
c red its. Prpguced i n cooperation with The Associated l^rcss . 

t:os^: 1 pnrt/2H-101 251/$.^7..S0 
•\v nlal»!e I ron Hi'-^cuss ion (Uiidc 

-'Mr Croilit Kconomy Senator Proxmlre helps explain Ijislory 
of his crciiit a va i 1 ah i 1 i tv , pitfalls for the poor and middle 
class, credit bureau practices, needed ciirhs. Produced in 
cooperation with The Associated Press. 

i:ost: : p:irts/2ll-416 766/$57.50 

■ TJie exploited (feneration Analyzes mass media advertising, 
appeals to insecurity, coni'ormi sm, ' nan i pul at ion of yojth styles, 
ways to Cip.ht ...jch exploitation. 

Cost: 2 paits/211-101 .? :>1 / $37 . 50 
Availa!)]e from Discussion liuide 

P, Current Affairs Consumer Education I'rosram 

Cost: i ach f iliiistr ip/record /nul cassette/additional 30 
minutes recordetl interview and teaciier's ouide. 
V.'ith records: $25.00 
'.'.'ith cassettes: S30.00 

Spec i a I prices on t o t a 1 se r i e s o f fi titles: 
SI 35. no with records 
$162.00 with cassettes 

Proj'r.M'i is desij',neii to reach younj! peojile at a time when 
they are '•ej. i nn i nj'. to establish life-lonji hiPiM^'. habits. 
(Produced in cooperation with the Council of P.etter Business 
Bureaus , i nc . ) * 

1. Th'.« Consumer aiul Creiiit (^ 377 ) 

2. I'.'.iyiu}: the basics |«378) 

3. '.Vheels and Deals: liiiyinj; Cai s and '1<M o)cyc I es 
I. Con'-;ui!ier Warned: I'rauds and '»cceptions 

5. \dvertising and the Con-^umer 

0. Consumer Power aiul Soc i a 1. Chanj^e 

n. Problems for Voung Consumers available rrt.i<: 

Urba.i 'k-dia Ma t (M* i a 1 s , I nr. 

212 'lint'ol'i \vcnii(.« 

:^osl yn lie it;lit s, \. V . 11 .v;7 

Cost: lIMM 405 Complete set $3f>.5f» 
Inlividual Titles 5 l.'.'S 

!,»*\-e 1 : ('.rail'-vs 3 -H 

'■-^t COiv: i :t< of lt*>SOn pl-H:, (' ^h' Vf ' oloi 

criptioiudi fili'strips, and ^iliidrnt v.oi '. ;h'Tt ■. 
rany,c f i nni 13-25 frai:i'*s each. 



{•11 nit , 
1 hi* ! i i ! I.' t r i p-; 
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The 0 "short St rips" arc: / 

J . Tho I'n Ise Packaj»e 

2. '.Vh.it.no You Pay? (unit pricin«j) 

3. The liijj Scale (comparable value) 

4 . The Come -On 

5. Huy N'oK-Pay Later. (credit) 

(). The Street Vendor (guaranteed quality) 

U. MiCriiK-lli II lilmstrips from: (iamco Industrie*;, Inc. 

»o\ liUlA 

I'.ig Spring, Texas 71)7 20 

1. Color filinstrips for middle grades: 

a; 400320-3 Percentage and Using Money $8.2 5 

b. #MII 116211-7 The Story of Money $8.25 

• 2. Color fllmstrips for primary gr.i.les: 

a. 'IM-138000-2 ItPnvsToSavo $8.25 

h. 'H!-J380f)0-3 Johnny Goes To The Store '>8.2:i 

c. M!!-099120-2 A'isit To A Shopping Center $S\25 

d. *;il-402000-l The Grocer $8.25 
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S. Selling as a Career from: Charles W. Clark Company, Inc. 

564. Smith Street 
Farmingdale, Now York 11735 

Cost: \:ich filmstrip $0.00; l-ach I.P $i;.rO; Kach Cassette 
•$3.50 

Level: Junior high/high school 

Set of H color filmstrips. Dosigncil for students who may 
c'ioosc c-neor in sales nftcr grnduation. 
1. ..'M - 7.?P. 1 Selling as a Career 

ir:4-72S2 The Economics of Selling 
3, nM-7J83 Your Person and Personality 
•1. 11^1-7:81 Know four Product 

M:.»--:Sn IVhy People Buy ^ 
<». Il.'\l-72S(> Selling Tec!nii<|ues 
7. ir,'J-7287 Objections and i)l>i c<. t i ves 
S. Ii:;l- 728.S Now Horizons in sbliiiM' 

ll\l- 728n Sot of 8-rL; 8 LP; ManMai 'Sh-S.Of) 

1I\'5-728I) Set of 8-l-L; ;i CAS; Manila 1 'i;7U.nn 

A. ^•oiiriJ 1- i liDstr ips for Primary r, Inlormvd iat Students from 
diaries IV. Clark Company, Inc. 

I. '»'li at is Consumer rducat ion ? Consumer responsibility 
begins at an rarly age in today's societv ami hen- is the first se- 
oi" s(^'ind r i 1 nst :• i p:- , suitable :"or use with younji children as a 
princM" in weekl y -a 1 lowance- econom i c s . Su'iJ ec t s covered aio: 

a. Co'-siicrc i a 1 on TV 

!^ . M.i i 1 ' )rdor Coupons 

c . Pcpartmenl ."»toi-o Shopi'iii'; 

d. Novelty Buying 



Cost: \I)4-107 Sot of 4-1'S; 4 IV; (hii.lc $8S.flO \ 

ADS-IO? Sot of 4-l-S; 4 CAS: riuidc $85.00 t 

2. Ihf Trice Is Rij.«ht--Or Is It? An introduction of 
basic concepts to young consumers. Ocsignod to illustrate some 
of the pitfalls and problems encountered by children when faced wi 
the necessity or the joy of spending money. Fach stip e^plore^ 
another aspect of shopping and buying. Accout is on common sense. 
1071 

Cost: UM4-305 4-PS; 2Ll>s: Guide $04.00 

T. I'ilmstrips for junior/high school (i innncial rrobJcms) 

The Value of Your Oollar Explains the underlying reasons 
for t]jo diminisliing purchasing power of the dollnr and notes that 
this decline has caused a loss of confidence abroad in the stabili- 
ty of the United States economy, describes how the -current budget 
and balance of payment deficits foster inflation and erodes the 
value of the dollar. / 

Cost: 44 fr. (1968) CU3-310 1 IS $7.50 

2 . Qic Securities Industry : From Corporate lUrth to Trad ins 
On The I-xchange A unit of six c o 1 or sound films trips which provid c 
valuable and lucid information on the way America's securities 
market functions. »(1971) 

• Cn4-342 P.volution of a Corporation (358.7) 
i:n4-34 5 Securities Market 

Cn4-314 Exchanges . 
CIM-34S History of the American Stock l-.xchangc i 
Ci;4-34'ii How a Trade is Made ' 
Cn4-347 'ihe Specialist 

CII4-349 Set of Six-FS; Six-LP; Came; Tape $78.50 
i:iI4-349 Set of Six-FS.; Six-CAS; Came; Tape; $88.50 
P.ach -I-S/U $15.00 HachPS/C $17.50 

3. i'lo •y"<r'j< Marl.ct of IVall '^tr ert 332.6 Fi Imstrip-Soui^d 
This set (>r' 5 lilmstrips describes the excitement and drama in the 
workings of our nation's econojiiy. i'hnto«;raphed on locit ion, . the 
five sej.'.ments are Ij Kinds of bus i nos.-cs , 2) The N'ew Yorl. Stock 
I.xch.Jiuv, 3J , Stocks and bonds, 4) Tho broker, iind 5) The future 
of the Street. The Inst filmstrip is tnped live at the lixcliance, 
(1971) 

Cost: .V).1-10i) Set of '-I-S; r,-I,P; 'In id- i/.sTlV.TiV. 
ADS- 109 Set of j-l"S; 5-i;\S; 'uiide $.S3.(U» 

4. The- N.ittnc o f M onov Monev, checks nuil b.jnks 

* 

Cost: UNI- 7001 l-'^liC $5.00 
n\-2-7(i()l 1-CAS $5.00 

u::3-7ooi 1-i-s So.od 



Ti . r.;inKin'! 
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Cost: ii:;i-"{)()2 Sorviros of i<atii 

U : l-7flM3 CluH-K ill}; Acr-xiiit 
IIM-{M)3 Tr.ivols .1 CiucI 
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liach l-S $6. on 
liach Record $5.00- 

i:ach Cassette $5.50 ava i l(il> 1 c I'ronf: 

Charles W. Clark Company, Inc. 
504 Smith Street 
1-armingdalo, New York 11755 

U. AHcncio'; that Protect the Consumer Souml !• i liimtr ips available 
from: Charles W. Clark Company, Inc. 

5(vl Smith Street . 
Parmingdale, New York 11755 . . 

Level: Junior and Senior High School 

This scries of six filmstrijis is di.'si};nod to inform the studcr 
of the protection, affortied consumers hy various ori?,nn i zat ions 
frcm the p<v;t office department to the food and drug admin istratic 
essential knowledge for every concerned citizen. 

Ilu5-7(J51 The l-ood an<l Druj; .Vlmin i strat i on 

IFN3-7052 The i'ederal Trade Commission . 

nN3-7055 The Post Office Hepartmont 

llS3-705 i The Department of Agriculture 

IJ.\*7i-7055 State, County, City ami Independent Services 

nN3-705fi i'robl em centered Review 

U:j3-7fi50 Set cf Six TS $50.00 * 

n:vl-7f?5M Sol of Six IS; 31.1'; Manual $51.00 

n:J5-7n5n Set of Six l-S; 3CAS: Manual $52.50 

r.ach l"S $6.00 * liach LP $5.00 l.ach CAS S5.50 

V. Money Lessons for Primary Grade^•/Has i c Concepts, Recognition 
5 Saving \loiiey available from: Listening Library 

1 Park Avenue 

lUd Croenwich, Connecticut 0(>870 

Cost: r.V 135 IX b/w fil.instrip S5.00 

s 

'.V. Consumer liducation for ii 1 eniontary liiiucalion 

Super -Snooper - - I'ood Purchas i n<'. piMct i i.'s . I. i 1 1 lu'lp develop 
sound purchasing criteria and alert children to deceptive 
food merchandising in the marketplace. 

Consur.icr Protect ion and Resj^cn s H » i I i t v S i ::t cr :\\u\ t he 

Lenon -'A filinstrip about consumer r il^) t . ' ' V, \ Ti lie 1 p eTinTTToTr 
l^ecoii'e aware of their rights as consunerr and illustrates various 
techni(iues and mechanisms through which complaints ean he I'egislei 
t ered . 

The Cc^nsumer Moycnent; Us Heroes and History - -Will lie I p 
children see the role of government, grass roots groups and 
concornrd individuals witliin the tnnveiiient . 

licology and i^espons i b i I i t y : \'.\\o ' s in 'Miarg e Mere ? A filmstr 
aliont ec(>lni>y ,nid 1 nd i v idun 1 r'espons i liTT » t v . l.\i)lores relationslr 
b(^rw(MMi individual ronsui'.i.M^ and the f.Jiv i iiMUuen t . 

inM^":,|'-3 i'i Imst r i p;/record«; s^" .:a\ 

ii*P'.'^n:,i;c- ;^ 3 f i 1ms t r i ps/casseM ••s SJ'i.'M) Mvailalile from: 



llrhnn Media Materials, Inc. 

212 Minoola Avenue 

Ko.^l'yii Heights, N. Y. 11S77 

X. Fcithcrs At Work availabl.;- from: Audio-Visual IJivision 

liducational Reading Service 

320 Ut. 17 

Mahwah, N'.J. 07430 

a SuiK'nnLkcl'""*^^ '''''''' ^''^ ' J^^'*^^"- Had IVorks in 

Cost: $7.00 

Y. Profit. Money and Banking available from: Warren Schloat 

Productions, Inc. 
PloasantviJlc, N.Y. 

A series of four filmstrips designed to introduceUtudenm to 
the ;^^''Yvh^t ir'p%flt%°^ economics. The four color filmstrips ar 

2. , IVhy We Use Money 

3. Andy Lends Money to the IJank, 

4. What the Bank Does With Andy»s Money 

Cost: $32.00 Cataloijuc KV./lOO 4 filmstrips 



.V\. "Le.irn inj'. About Consumor Ivducation ' {iv.nlablc frpm: 
Doubledjiy Multimedia 

P. n. 1/607 ^ 
Snnt.i Ana, California 92705 

Covers mail order coupons, novelty buying, commercials on 
T.V., department store shopping. 

Cost: Series- -$65. 00 " 
(1975) 
:<-6 

I'our in Series plus cusscttcs 

BB. "Consumer liducation Series" available Trom: 
Doubleday Multimedia 

Series of six: 

1. Introduction to Consumerism 

2. Consumer Fraud 

3. Shopping the Supermarket 

4. Impulse 'Spending 

5. Investments 

6. Consumer Law 

Cost: W/record $13.50 <? $73.50 complete set 

W/cassette $15.50 & $85.50 complete set 
jli-sh 

Available on 30-'day examin.ition basis 

(*C. "Consumer liducation Scries" available from: 

Visual liducation Consultants 
2700 Laura la Middleton 
Madison, vVisconsin 55701 

1. i:rf\lit Sources, IP frjrmoi-. , ]9()<>, :^3.:J5 

Cli.'ir-o It, Please, 18 friimos, 1 «)()«», -S^.^S 
3. Thv ! nst.il Imr r.t Cont.ict, 18 frrniit^:;, 1909, $3.95 
•I. Credit Concepts, 45 I'rames, 1909, $7.95 

niK "I he Voutl.i'ul Consumer" ;iv;i i l.ilUe from: 
r'i'« \'ov. ^ork Times 

1 tlucn t io'ia 1 Divis ion 
::9 IV. •I3rd Street 

.'Jew York, New York 10l)3() 

l-ree on 30-iL-iy approval (recorcV) 

LI.. "<;roat American r.ell" :\vn[i:imv fioi.i: 
I'he New York Times 
l.ilucat i ona 1 Division 

2 29 W. 13rJ Street 

N»M-; York, \ew York lf)()3() 

iV i t ii c;j sot t e 
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f*l-. "Mrin;ii»ing the lamily Al'fairs" available from: 
V.yv (w»tc House 
* HO-Ol Afclier Avenue," 

Jamaica, New York 11435 

Cost : 

Cost: $7.00 fl; cassette for 2 f.s. $5.50 
Record $5.00 
'Total Set with record SlOB.on 
Total Set with cassette $111.00 

"Consumer liducation: Buying Uij;ht" ivailable Irorn: 
live date House 



1 . 


l^ecidini? to i5uy 




2. 


How to Shop 




3. 


Traps to Stay Out 
CJetting What You 


nf 


4. 


Ueally Ivan I 


.1 . 


'U'cop.n i;: i ng Uea 1 


Hari'.a ins 


0. 


How to Uuy 
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MM. "Coi^sumcr IMucation - Part I" available from: 
Af^lS Instructional Media Services, Inc. 
P. 0. Box 1010 

Hollywood, California 90028 
Cost: Set of I'our $60.00 

"loney management, food, croilict and contracts, !iousini» 
U.S.A. 

If. "ConsumiM" liducation - Part II" available from: 
AIMS Instructional Media .Services, Inc. 

Co«;t: .Set of l-our $60.00 

Clotliinn, lurniture and Appliances, Tr.'in:;port.i t i on , Buying 
Prol ect ion records or cassettes {carloein loimj, i;i};!» Sclioo'l . 
Adul t ( Icvfl ) 

■ I.I. "AdveM f 1 < i n". and Consunor .Motivations" available- rroiii: 
■ i.e. I'cnjiey Company, Inc. 
I '.iiica t i ona 1 (ionsumoi" ".elati«Mis 
1 .^'U Avenue of I lie AruM'icas 
.\'.»K York, .\'ew York loop.) 

Cost: with record, h riimji*.* l' i 1 t r i |^ 

y.K. "Con.^ u!:uM' Hefense Mechanisms" a va i 1 .jb I i'roi": 
'.«'. Penney Company, Inc. 

liost: $1.*!5 witli record, b minute fihnsti iij (l')71j 

II.. "\!it(jmol ilr I nsiirjince" available !r"i:;: 
lirur.uiCf I n forriat ioii Iiistitiitr 
I I " '•■ i I I ian St re^t 
'.■ \. iM'k , \eu York I nii.^s 

' • ♦ : . K i t b recoi •: 




"P.ittorns for Protection, Insurance for the Homo" 
avnil.'iblo frofn: 

Insurrincc Information Institute 

Cost: $5.00 with record 

"What Consumers Should Know About Truth in Lending" 
available front: 

li'lucat ional Services Oivision 
National Consumer Tinanee Association 
inno Sixteenth St . , N.W. 
h'ashington, n.C. 20036 

Cost: $10.00 with record 

"I'amily Finances Filmstrip Series" available from: 
Ilducationftl Services Division 

Three Parts: Money Has Meaning •* 

Money Makes Sense 
*!oncy Needs Manaping 

Cost: $18.00 a set (comes with guide) 

"Money and Credit Management" "Series availalile from: 
liducat ional Services Division 

Tko f i Inistr ips: 1. Your Money Matters 

2. You Tal.e the Credit 

Cost: School Price $20.00 {includes records) 

"So Yon IVant to Use Credit" Part I and II available from: 
(ilianging Times liducat ion Service 
I'ZO Uh Street, I^.IV. 
'A'a'=;hin^',ton, D.C. 2()0n() 

Cost : V. 1 1 h recor.l $3'.) . on 

I. i th Cassette $43 . SO 

"Typical Cvps and Ir.iu.ls" -i vm i 1 .iM v rr<v.i: 
<'i:ni)4 1 n^; Tiiiics I. ducat ion :it' rv i c*.- 

<:ost : I'. i t }i r<.'cord $3'). on 

i th cassette $13 . no 

.'•«S. 'M.c't's 'lO ShoppiniC' avail.ibli' i'r(M:i: 
(Miaiii'. i !p'. Times l.lucation SiTvicc 

Part I - - CiMupa r i '.on Slidppinj; 
Part I I - -Supermarket Maze 

Cnv;t : ;." i r h rei orJ $3'.^ . no 

'.. i t b c.isset to $43. 3i' 

V(»"« v.. lilt I :'!i f ' I'.. I t !1 .i\ .1! 1 .•( • 1 ■• l iori: 

C'l 'M-; i m', li?''os I vhu'.i t i«>!i '•••i vi . ' 
C(v;t : l.il'i r«H-ord $3'.>.0ii i t ii ci-; -^f^t t vJ3.r'n 

I- 



■± 



00. 



I j 




ERIC 



UU. . "liuilget ini» Scries" available from: 

Interpretative rducation ^ - 

Division of Illinois l;nvclope Co, 
400 Bryant 

Kalamazoo, Michigan 49001 

1. IVIint is a Budget? 

2. Why Iludiiet? 

3. What are Ixpenses? 

4. I low to Piudset. 

5. Budget Help. 

Cost: $119.00 

I'ive filmstrips and cassettes (197.'?) 

VV. "Insurance: You and Your Car" available from: 
Interprctat Lvc Education 

Cost: $I4.9S with cassette 
11973) 

WW. "Applying for Credit" available from: 
Interpretative liducation 

Cost: •514.95 

Filmstrip with cassette 

XX. "Co!isnner l.ducation Series" available from: 
Interpretat ive liducation 

I'ive f i Imstr ips/cassottes 

1. llntlerstandinR Tags and labels 

2 . r.a rga i n Hunt ing 

3. Shopping Tips 

4. lliM\ to 'lead Ads 

0. Mow to Judge Shopping Values 

Cost: $7 1.00 (197 3) 

YV. "Business a»?d You Series" available from: 
^re;.'g/'lcCraw Hijl hooV Co. 
1221 Avenue of the Americas 
\'ew York, New York 1 0020 

Set of S i X -- Prepared to go with text "iKMU'r.-il i'.usinc^s 
for livc'tylay kiving" but could be used ir> iiiv consui:it.r- ii' 1 .it cd 
c 1 a s s . 

1. 'lanaging Your Money 

2. S.itisficd {lustoner 
>. Diiy *.'ow, Pay Later 

I . Sijiist i tilt e< for C'lsh 

Piitti'ii'. S.-ivin;:s t" "'Urv 
(». ''h.'n iri;4 l.conoriic ^sc - 



Cost: with records $125.00 

with cassettes $150.00 
11073) 

ZZ. "Innovative Techniques in Teaching Consumer Ilducation" 
available from: 

Association of Home Appliance Manufacturers 
30 N. Wacko r l»r. 
Chicago, Illinois 60606 

Cost: $3.00, 32 frames, 15 minutes (1970) 

•\AA. "Warrant ICS and the Consumer" avaialhlo from: 
•J.ijor Appliance Consumer Action Pnncl • 
20 \'. Wacker Drive 
Chicago, Illinois 60606 

Cost: $5.00 

Ulill . "P.uyer Mown re" iva i lab I e • from : 

•Vos't inghouse Learning Cori)oration 

100 Park Avenue 

New York, New York 10017 

1. Altornntivos in the Marketplace 

2. Consumer as an Individual 

3. Cnn<^nmer Uespons ihil it i es 
<1 . Consumer 'lights 

5. C'on«5umer in Society 

6, Something in Common 

Cost: $91.50 (1971) 

Ci'L. "Cdfisin'icr Advertising" available from: 
C.lick and I.orwir. , Inc. 
1? Columbus Circle 
N'ow York, New York 10M23 

Ccst : ".VA with record ( l'.^7 1 ) 

D.ii). Cfn-^iiiiic- 1 lilmstrips av;i i 1 ;ib U- froni: 
liurront AT fairs 
.M n.inbury Uo;id 
Wilton, Connecticut 0()S91 



(ionsunier Ho Warned: 
\dvLT t i ^ ill", .-Mul the Consiinvi 
i!()nsumer Pouoi aiul Jioc i .« 1 i!h.ini;t. 
Wheels and Meals: Buying Cars nn*. 
(.'tiiisuner .muI (!redit 
Mo.-il t h: Can Wo Afford 1 1 ? 



l-rauils and !)»-copt i "ii - 

1 'lot <ir». yc 1 OS 



•^nn.oo 

.30.00 
>3n.no 
530.00 
$30.00 
$30.00 
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liHl-. "Consumer /it Large" availnblc from: 
Coronet Instruct lon.-i I Materials 
f>5 I.. South Water Street 
Chicago, Illinois 60601 

I . , iiuilijot lUiies 

2. nuyin«» tiio BIr Ones 

3. Ca^h or Crotlit 

I. !vi-rvjay Shopping ' 
r>. Nurturing', a Nest lign 
Shoppmy for Services 

Cost: $73.00 set of b with cassottcs (1972) 

III'. "I. earn inn About Consumer I'.ducat ion" rivailnblc from: 
A I l)S 

2-1-.:!i Kittle Noclv iUvd. 
liavside, \'ew York 11360 

1 . 'i.'j i 1 Order Coupons 

2. Novelty Buying 

3. Commercials on Television 

4. Department Store Buying 

•C.C,. "Ma rr i a«'.«.« and Money" available frc^m: 
Institute of l.ifo Insurance 
! ducat ional Services 
2''"' r.-irk Avenue 
N'ew York, \ew York H)0 1? 

I'ost: S.l.ni) (1«173) 

Color with record or cassette, 70 frames, 15 minutes 
Ilij-'Ji school , level 

illlil. "Hi" Yiij 111 fill Consuri'M"" av.i liable fron: 

iricliin^ Kesourctv. l ilius 
'■'f .'I t i on I' 1 aza 

r.edford Mills, \"eK YorK I HSU? 

O^st: '•.ith record: S'.'.'U^ 

'.Vith cassette: $IO.''li 

^)7^ frames, 15 minutes fl'.>''2) 

III. "Buyer liev.are Series" avjiilablf lidKi: 
Current Affairs l-iins 
.) I i^iidniry i'.o.id 
■.'.illon, Coiuiecticut n()i{*)7 

/lO nimitos each, i.'rodueed in cooperation uitli tlie Better 
Busine-. s I'lire.m 

tn;t: T'.iM) with record S.^o.nii with ;a-:-.tMte i-.|.h 

>!.'..,.''!) w i 1 1» records >l(>2.!i" wit'i (as-'-ric ! -.t i 



' '*7 - 



J,U. 
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"•Uiycr r.o\,aro Series*' continued 

1 . ('onsumcr i!rotl i t 

2. l-ooil and Clothing 

3. Cars and Motorcycles 

4. Frauds and Ucceptions 

5. Advertising 

6. Consumer Power and Social Chanjic 

"Consumer land: ilow High the Mountain?" /available from: 
Arj'.us Communications 
7440 Natchez Avenue 
Niles, Illinois 60648 

Cost: $17.50 with recorder cassi-ttes 
132 frames and color (1972) 

"You^ the Consumer" available from: 

Society for Visual Lducation, Inc. 



13 IS Diverscy Parkway 
Chicajio, Illinois 600 1 4 

Cost: 4 filmstrips y $7.50 (return privilege if not 
satisfied) 

color with records or cassettes, 58 frames, 9 
minutes, S4.on for 2 filmstrips, $6.00 for 2 cassettes 

lil.li. "Current Affairs Consumer I'.ducation Program" available from: 
Cassettes Unlimited, Inc. 
Uonnoke, Texas 76262 
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1, Ailvcrtising and the Consumer 

2, Tho Consumer and Credit 

3, liuyinj; the Basics: Tood and (ilothinR 
^ • l oiisiimc^r Power and Soc i a 1 (;!iani;c' 

S. WluvM s antl Deals: Biiyinj; ('ars anil Mntorcyclcs 

h. Consumer Ke Warned: l-rauds and Deoopt i<Mis 

Co<t: Sij.nn with records, $30. 00 with cassottcs 

MMM, ••(^)nsuricr I'i Inistrips" available friMn: 
'l<iu(*y Manaj;cmont Inst ituti^ 
I Ion s o ho Id I'i M a nc e Co r po r a t i < )n 
Pf'udent ial Plaza 
Ch ica};o , Illinois hOoO I 

1 . 'I(>nt*y Ta Iks S3 • r>() w i t h ro^'ordiT ov ^a r^sot t o 

2 . K'* Crod it Wi se $2 • SO wi t!i rccordtM* or i' as sot to 
5. You, the Shopper $1.75 (with caption^) 

NaN. '•Tmc Cori/unior l.ducatioi. Scries: Consumer l.dueatinn I ;ind IT* 
;iv;i i i .il^ I e f rnni: 

n.nn];i- P.arl)(M'a !M o<luct ions 

I du i ona 1 i) i v i s i 

> I'H) {■a!uj(Mi.".a i'. 1 \-d . 

lit) I 1 \ uood , Ca I i fo rn i a '.)(UU»S 
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"The CoMsimer litlucat ion Scries: Consumer liducation 
1 an.l II" 

Cost: M/A 4 f ilmstrips , 4 records, or cassettes, Ruiilcs 

000. "Caveat" available from: 
^ .I.B. liippincott Co. 

Education Publishing Division 
Iw'ist IVashington Square 
Philailclphia, Pennsylvania 19105 

1 . Consumer Values 

2. •)ne r'lird of Your Life 

3. (!on turner Spending 

4. Consumer Action 

5. Launching Love 

Cost: $70.50 (transparencies, cassettes, included) 
ll»>74) 

ri'P. "Let the Buyer Beware" available from: 
I'roctor and Camble 
Professional Services Division 
P. n, Box 171 
Cincinnati, Ohio . 45201 

l-ree, cones with record 

Qgo. "M(Mioy 'lanaf.oment Sories" available from: 
B'A l.ducational Media 
22\\ Michigan Avenue 
Santa Monica, California 90401 

1. Charjje Account Applications 

2. Cljariie Cards and Charjje Statements 

3. U'otail Merchants Credit Association 
•I. Thf I'.anK Loan 

f) . I- inane e tio . 
() . Cred it 'In i on 



Cost: ^7.2S e.-jcli, record:; ?5.M() each 

!iUU. "Auto In^ur.nice aru! Vouftli)" avail ibh' from: 
\iiicrican Mutual Insurance Alliance 
j:) N. Wacker Drive 
Chicaj;o, Illinois 

• iV't : Sri."0, 54 frames, 10 miiuites 
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IV. SIJni:S. PICTURKS and I UNSPAUi-NCll-S 

A. consumer ism: Getting Your Money's Worth avniJablc from?- 

fnirchihl Publications, Inc. 

7 r.ast I2th Street 

Now York, New York 100(»3 
48 Slides with printed commentary, binder kit and teacher's 
Ruide. A basic study of consumerism. Covers such areas a» 
unlerstandinj; advertising, reading contracts, shopping 
intelligently, buying mail order, getting conpetent advice. 

Cost: School price: $100. Ol) 

». Learning About Money available from: 

Learning Arts 

P. 0. Box 917 

Wichita, Kansas 67201 
Sixteen 12" x 17" ftill color pictures with a 40 page resouf 
manual. Helps young people loam about nur economic s^ste 
ways people earn money, ways to save money, coins, bills, 
checks and credit cards, taxes. 

. Cost : $3.95 

C. Supermarket Helpers available from: ^ > 

SVT: liducational .'ilmstrips 

1345 Divcrsey Parkway 

<:hicago, Ill;inois h0611 
St't SP tt\23 eight pictures showing stocking shelves, 
packaging produce, serving produce customer, store dairy 
manager, preparing meat, customer service, checking out an 
onior, unloading products. 

Cost: $8.00 

U. TeachiMy,-Pictures--Learning About 'loney availaiile from: 
\iul i o V i sua 1 i) i v i s ion 
r.ducat iona 1 Reading Service 
320 Rt n7 

Mahwah, New .Iers«»y 074 30 
Sixteen pictures to help children learn ahont inonev. 
ricliires can be iiiountt'il and usf.-.l for .'.roup discussions. 
I.ovel: K i ndergart en- th i rd j'.r.ide 

Cost: $3.1J5 

I.. hu-estmcnt ProhK-rs Tran^parciic j Ani 1 vr. i n>; and Solving 
Vorbal Problems available frf)jn: 

Cliarles W. Clark Coiiipanv, I ru- . 
:>()4 Smith Street 
larmingdale, New York ll73ri 

Cost: $30. (i3 for ID t i;.nspartiK- i es an.l nauual 
(Drder "UN 7-3(WJO| 

I. I .1 i r 'T'dit !U'p(i r t i Ml' A'"f I !;i Ji •:;.;U'MI'' i r .« \'i i I a!' U- Iroj:?: 
i'.iu 1 S, Am idoM .'i \-^><»c i .1 1 i oil , I nr. 
"ins Chicaj'o AV(.Mii(', '•<). 
'1 i nnoaj)o 1 I s , 'limu">(iti .'iSlI? 

ER?C 
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9 transparencies list major goints of act with qucjitions 
Cost: $3.25 / 

7 transparencies plus resource material show major points, 
examples, etc. ^ Hw*ni.a»„ 

Cost: $3.75 

Money available from: 

Oamco Industries, \hc. 
Uox 1911 A 

Big Springs, Texas 79720 

7 lesson transparencies (in visuals) Cat. No. 511 l:N-SS-- 
$33.00 

7 matching questions transpisrenc ios Cat. No. Sll !!NQ-SS-- 

$14.00 * 

r.ll.i:M--73 Money: Penny, N'ickol, Dime, ijuarter 

5n.l.\--74 Money: Penny, Nickel, Dime, iJuarter, llalf-DoU 

5 II. I.N'-- 75 Money: Dollar 

51l.IiN--76 ?!oney: Use of Cent ami Dollar Notation 

5M.r.N--77 Money: Addition and Subtraction 

511.i:\'--78 Money: Making Change 

5.1I.i;N--79 Money: Story Problems 

Cost: liach lesson transparc?nci es $b.on 

liach question transparencies $2.25 

r>'J.i:(;-(i5 collections, contaiijin«; pennies, nickels, dimes 
511.cr;-66 Pennies, nickel.-?, dimes, quarters, half-dollars 

fiCvel : Second grade 

H. A Priner for ConsJimer Tliinkin;.; available from: 

Consumer's Union 

2 50 Washington St . 

Mount Vernon, New Vork IMjHO 
n» transparencies and 39 pa.i'.e explanatory text which 
spur discussions of creilit, product choice, insurance 
and sources of consumer infnnn.it ion. 

'lost: $15.00 

I. Dnllarj; and Sense availalile Irom: 

Visual Products Division 

3M Company 

r.ox 3344, 3M llentor 

St. Paul, Minnesota 531 Ml 

1. Ctjnsuniers : IVhoV V.'ivV t hiw'.' f 2" visuals) 

llolps dt^tenninc' wliat studrnts want tlirir Kioiwy to 
do lor tlicr.i; motivation-; that stiinulatr cmhsmiikm-s 
to bo)-; iM'f'H'tivf t i <| i.- n\' cniisiuii'T bii\in|.'.. 
If)-^S2'.i-3 Propari'.I lolor lians V^ri.iio 

- 3 1 - 
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2. r.vA lua t i ng Adycr t i s infl (20 visuals) 

nosigncit to yive insight into the psycliolotjy 
of advertising, nutlbncs the functions and 
forms of advertising and shows techniques used 
by advertising to get their share of the 
consumer dollar. 

lS-3534-3 Prepared Color Trans ......$35.00 

nslnp Credit with Undcrstandlno (20 visuals) 
Presents an overall understanding of how consumer 
credit has played a part in the growth of the 
American economy. Shows proper uses, various 
types and dangers of credit. Shows that the 
wise use of credit stimul^ates the manufacture of 
}:oods and helps famil ies acguire assets, raising 
their general level of I'ivinj;. 

15-3530-1 Prepared Color Trans $35.00 

4. Mol lar-Stretching Practices (20 visuals) 
Designed to help students undcrstnn.l the management 
of available money; to give assistance in making 
choices in the spending of money; and to provide 
assistance in obtaining the things a family needs 
and wants. 

15-3451-8 Prepared Color Slides $35.00 

5. Stopping freaks in ramily S juMul in^^ (20 visuals) 
Illustrates ways an indi vidua 1 or fa m i 1 y may d cc r ea s 
expenditures by studying habits of spending. Also, 
illustrates that it is possible to determine the are 
within which costs can be cut; that judicious buying 
followed by care of possessions, can stop some of th 
"leaks" that in many seemingly small ways, economy 
can play a large role in tlie financial picture. 
15-3542-6 Prepared color Trans $35.00 

Managoment In Rclationr to Values and Coal s . . . $35. 00 

7. Attitudes and Manner in Vanagomont $35.00 

8 . Truth in Loud ing $35.00 

0 . I.iws for ('onsumcr Protoction 

Recognises that laws and regulations exist to piotcc- 
tiie consumer. 

1 5-4684-5 i'ropared Color Trans $35.00 

1 •) . Consumer lM'otectit<n Sources 

Cites examples of agencies, groups, laws and standar* 
that protect t!ic healtli consuner. 

1 5-4784-3 Prepared Culcr Iran; ...$35.00 

hnis Controls on '1o«k1 .tnvl Ijehav io r lo J i Ti ers 
Ih r f erent i at es amonii controT? o"n"piri cUa se , (tosses sio 
•uivl use of subst inees that im-l i fy yonA .-ni'l behavior. 
15- }?•.):-(> Prepared T? in-. . $35.00 
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"The Consumer Revolution" nvaihible from 
U. S. Chamber of Commerce 
1615 II Street, N.W. 
Washington, U.C. 20006 

Cost:. $15. 00 Reel to reel or cassette $5.00 
(1970) 63 slides, color, 15 minutes 

I 

"Slidb Scries for Consumer P.tlucntion" available from: 
Consumer's Research 
Washington, New Jersey 07882 

1. Testing at Consumer's >^escarch , 34 slides $5. no rental 

2. Deceptive Packagini; , 24 slides, $5.00 rental 

3. lood Additives , 28 slides, sii.nn rental 

^nfcty in the Momc . 34 slide*, $5.00 rental 

"Nov You Can Cut the Cost of l ood . . . Hecouie An lixecutivc 
Shopper" available from: 

National Canners Association 

1133 20th St. N.W. 

Washington, D.C. 20036 

Cost: $10.00 (l'.)73), 17 sli^Jes with 5 minute tape 
recording and phamplets ' 

"iho Credit Ccnerat ion" available Irori: 
Credit News Bureau 
P. 0. Box 6596 
Houston, Texas 7700S 

Cost: $35.1)1), with tape, 80 slides, 25 minutes fl970) 

"l.tiiiiul the Moors on M.iin Street" available from: 
'k'di;i 'losourcc'S Center 
121 Pearsf^n 
Iowa State UnivtM'sitv 
\nes, Iowa 5 MO in 

lio-U : $16.50, ()() slides, -^rript .nul c.'iss«'tte (l'.)73) 

"\ds .nul You" available fini'v. 
'lodia ilo sources Cenlei- 

Cost: $8.01), 2() slides, casi-et te and script 



lt )OKiJ:TS ANi) STUDY MArinUALS 

A. Consumers Union Booklets ami Reprints available from: 
Consumers Union 
2 56 Washington St. 
Mt. Vernon, New York 10550 

1. Consumer llducation : Its New Look $2.00 each 

2. Weights anil Measures ami the Consumer ' $3.00 each 

3. The New Key to Credit Shopping: (1969 reprint) 

25* each 

'1. How to Buy 1 Used Car 11S)70) 25* each 
5. "Teaching Tools for Consumer Education" with class- 
room subsTcr ipt ions : free, non-subscribers: 
$3.50 per school year--This monthly teaching aii 
Kivos much valuable, usable in format ion- ideas , 
source informntion. 

it. Consumer Student Booklets available from: 
Paul S. Xmidon Ti Association, Inc. 
5408 Chicago Avenue So. 
Minneapolis, Minnesota 55417 

1. How to Answer When |>oncy Talks --emphasis is on 
method of orderly thinking rather than fucts. 

2. Mod 'loney Management - -consumer education with r 
economic overtones. Ceared to teenagers. 

Vour Che ckin g Account --a 11 anyone needs to kno.v 
about hamfi ing a check i n g ac coun t . 

4. Money, Credit, Piuuk ing- -our money and credit 
system in a framework of history. 

\ teacher guide is included with every 100 booklets. 
I.xtra copies of teaclior's guide is 50<? caci). 

I'.nsl: l-i'iM 4 5-* o.uh 
10(i-5nn 4'K' o.-ich 
500+ 35c vacb 

C. i>)nsunif'r M.«t!i Vrries a vn i l il' 1 froi.i: 
I'eliaviornl IJt'So.i rch lab. 
Box 577 

Palo Al to, Ca I i r<irn la ')4 3n: 

A st'vcn unit series of bool.s dcs i j'.nt'd to holp ymith 
loarn successful r.iana«:i'men t of lua t ht'?na t u: s i\lat(.-d to 
his p'Tsnnal affairs arui re i !i fori--* sfiuhMit^-' rt a 1 i r.-it i« 
of the higher earnings and [jroater vocational opportu- 
nities if he completes sciiool. The units are: 

1. Vocational and !,ifelii:u' laininu-; 

1, The Pay Cherk 

. i'!u' Household Biiih'.et 

4. The V.'isc iUiy..'r 

'» . Income Tax 

(». Insurant''' 

! live X mon t S 



Accoiit/iionsuiHcr lidiic.ition Sorios nv.-i i 1 able from: 

I'ollctt Hducational Corporation 

inio W.' Washington Blvd. 

Chicago, Illinois 60607 
A series of six booklets with atUlition.il consumer education 
resources suggested in the Instructor's (Uiidc. 

1 . Know How to Rud«',et nnd !Ujy 

2. Insuring Your Life Income and Property 

3. Social Insurance 
1. The !.aw For Your 

5. Understanding Consumer Credit 

6. Investing Your Savings . .. 

7. Just Married 
S. rami I y of Five 

Da Your ')wn 
10. Head of the Household 

Cost: Booklets: 87(t each 

Instructor's Huido: Sl.SO 

Primary Paperbacks available from: 
liducational Reading Service 

320 nt. n? 

Mahwah, New Jersey 0743O 

1. !k)hbie Had A Nickel by I' ri oilman 

liobbie can't decide what to buy with his nickel. 25 

2. !.et ' s Play Store by Windsor 

A new supermarket inspires Sonny to open his own 
store. 25* 

3. Peter anti the Penny Tree by Jnmes 

l.nterta in i ng story about ;i boy who pla.nts a 

"penny" tree. 5i)<f 
•I, T V. o P c s o s f o r ( .' a t a 1 i n a by Kirn 

A 1 itt le 'lex ican gi rl lias a wonderful tim«^ deciding 

!i()W to spend two pesos. (>0^ 
r>. rhrc'-Ool 1 ar Mule bv Uulla 

IP 1 ' " — ' y " * ' 

\ boy must c noose betwo'Mi a rnile he loves and a 

t lioroughb re«l liorse. (»(»c 
''• Co i ns by livans 

Txplains th" money system and coin col Icct inj: as 

a hobby. SO«f 
•' • n>e 'iof fats by listes 

Tbe adventures of tin- Moffat lainily who have little 

noney but much fua. 
S . Iv t 's l.xplorc «)ur \'eig!iiu)rhoo< i 

TiT A Bakery $2.2!) 

}>. Supermarket $2.2!) 
'.». l)ay b^' '.'.'enl t t !u ' Su[u-M:a i-^ ct by l.o vt'u «i«)n 

11 i 1 ar ious advent uro oi a voiiuj', i-nv at the siipennarkc 

5')<.^ 

I II t t-rncd i a t e - - v." i n,';s i'.ook SiM'ies a v i i I a!- 1 <• i i <»r.i: 
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SiccV-VriUiihii Company 

Mox .:028 ... * 

Vnu^.;hn Rlvtl. 

Austin, Texas 78767 ' • ' 

1. What is Money? (Grades 3-4) by Louise "^K. Wilcox and 

Gordon H. Burks Cost: $2.21 

2. Y ou and Your Mon ey by Dorothy Gable 

Consumer buying practices and money management are 
stressed in the adult- oriented "worktext." 
Cost: $1.08 

3. Whore Moes the Money [;o ? by Hazel Taylor Spitze 

and l\itricia Rotz, "Worktext" format Cost: $1.14 

4. Its Your Money . Book 1 and II, $1.20 

(i. The Story of Money Compiled by Robert Grieve from: V. 
'Jros'^man Publisher 
M Wc^t 55th Street 

Nov. York, New York 10019 v 
Tolls the history of coins and the introduction of paper mono 
Includes pictures of coins and paper money from variou.^ * 
count r i OS . 

Cost: $3.95 #670-48522-5 

li. Today's Consumer available from: 

llomomaking Research Laboratories 
Tony, Wisconsin 54 563 

Math Probloms 

.12 pa.n OS of math problems coordinated with Today's Consumer 
available in packets of 5 books includini; free teach"er ' s key. 
$2.15 

1. Teacher's ilesource Unit on Consumer I'.ducation 

Includes ideas for visual aids, bulletin boards, 
!iand-outs and other teachinj; aids. Cost: 152-page 
1)00 k, i3.65 

J. Consumer Study Units 

a. Set I fbeginning) includes information "n 
values, goals, money iiuina};emo!it , ul ver t i s i ng , buying 
personal items, Stretchiu!; t P-nllar, 1 0.1 - pa v.o 
booklet--$l .35 

b. Set 2 f intcnned iat e I family ".o.ils, plannod 
spending, banking, young marri.-igos, (.•onsjiiiuT gyps, 
careers jnul job interviews, lOS pages - 1 . 3S 

c. Set 3 (advanced) financial |ilanning .iiui 
budj'oting, credit, life insurance, tlio !ioiii<', ovoivJmv 
expenses, 88 pagos--$ I . !)5 

il . Set 4 (advanced) taxes, saving and investing, 
the automobile, advertising, 'viien you have a complaint, 
consumer rights and responsibilities, S-l pa^.f • 5 1 . '^3 
Teacher's Key for stiuly units 1-4, iJ.Jj 

1. )ijr .''.'iiMiciM (ioins .'i vail able from: 
•■'Oper i n t ondent of Docunent'^ 
iVas'i ington , D.C. 2on2r> 

-36- 
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Issufl by the Bureau of the? Mint. This 24-pa«c booklet 
tolls about coins currently in circulation. 

Cost: 2r»t, level: 6-16 year oKls 
Stock <r4805-0011 

.T. Trnchiu}; Consumer lUlucation ami l inancial riannins available 
f rom : 

Council for lanily Financial Education 
iKin To'vers 

Silver Spring. Maryland 20')) o 

Curriculum guide of ideas compiled from teachers and 
I'xtension ai'.ents. Has many suggestions for student 
activities as well as suggestions to teachers. 

Cost: $0.00 for the nanual 

K. - w'i) G.viHi.i; 

Pro! '.'^s if>na 1 Servict"; Division 
1'. 0. iJoj^ 171 
Cincinnati, Ohio 45201 

1. ')n Your Mark... Cot Ready... Co Shopping 

2. About the Marketplace 

3. I.et the Buyer Beware 

I.. IMIBI.IC \ MA IKS COMMITTf.i:, I .\'C . 
7>'i\ !\irk Avenue South 
\rK Vork, \'ow York 10016 

1. llou to S-i-R-n- T-r-!l Your M-.)-v.i;.Y, Vitamins, lood and 

^our Health, The Responsible Consumer 

2. Answers to 'Questions Parents Ask 

3. 1«^73 Public Affairs i'hamplets 

M. NATi-'^wi. i-;)ii\T)\Tin\ r.iK coisSiriru CKi-..>ir, r,'c. 

1 S 1 'I i;. ;t reet N.W. 
l.ash iM;;tor! , H. C. .2<>0iu. 
I. l!.M"'s ilow to 'let More V^ilut- 'ijjt of ivcrv Dollar Vou liarn 
Hnv Mii::h Credit ''•in Vo-j Afrni-.r; 
i:(M-. M'.K-h \re Vmu iicallv l.urt'i? 
1 . !> t lb 1 i sh i ne Cood Cred i i 

Y(»uiij; Pe()| of loday, Croilit n':in<.; I.UMilii-s of Idmnrrow 
«> . Ilie lonns of (iredit V,e Ksc 

Tlio Iners^ency Problom: '..'h.-it In Mn Mmuh it 
S. Mf.'.r;ur ini; and ilsin^ Your Cr«'dit Cipn iiv 
". « 'on sinner (Iredit 
It. Il-'in,i; niir Credit I nl l ! i - ...•n t | \- 

C'^NS!)'.!!.:? I [.MPKATIOW (M- AMI.IilCA 
Corjsumoi- IMucation ConiM i ss i on 

if'i .": 1 It 'i St . , ::.\\. 

'..a Oi i I? ::t i>n , i) . C . 2')i)nf, 
1. '.invfy of {'nnsuiu'r i.dii'.ifi'm ' • ; i • 1 i f i nii 

I ••■'•'nilk'. Tools l"»ir Con s:j;:.t 1 li U . .1 t I ■ > ;i 
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O. riUST NATIONAL CITY HANK 
M)9 Park Avonuc 
New York, New York 10022 

1. The Real Secret of Successful ramllv Financial Management 

2. Does Your Money Work as Hard as You Do? 

3. How Much Are You Worth Financially? and Arc You lluildinK 

for the Future? 

4. "His" and "Her" Money: Facts to Help ^ou Manaj-o Your 

family's Dual Income 
Are There "Best Times" of the Year to P.uy a Now Car? 
(1. \:\\:it Should You Know About Home Furnishiiijis 
7. llarly Hird Thinking: How to Prepare for Your Uel ircment 

with a Sensible Financial Plan 
3. lixactly How Much Money Should Ynu Plan to Spend (Wer 
the Next Year? 
How to Check t^ut Your Health Insurance Plan 
Hov. to Protect Your Home and Car \gainst lUirglaries 
11. llov; to Control the Costs on a Travel Hol idav 
i:. Planning to Move? Here's How to Hold Down the liosl , 

D:u'iai;e and Trauma 
13. Are You Buying Home l urn i sh i ng-s? Her6's How to Find Your 

Way Today in a Frankly Hard Field 
M. IVh.it Should You Know About Your Will? 

IS. Money Management: How the l.xperts Take the Pain nut of 
liio Planning; 

H>. Car )peratins Costs: You Can Save More llian a Dollar a 
D.iv 

IV. i;ow to Make the Most of Yom- Chink inj; \cc«»unt 

1«. Biiyiijj. Appliance^? Conpa r i son - Shop , How to Avoid 

Service (and other) Troubles Later 
10. ri\ichinK Chililren How to Manage Money in Todav's World 
Jf>. llov; to Write the Letter Nobody Knows How to Write 
Jl. Til - N'.'u Sficial Security: The 'lost Common truest ions, 

Copip 1 .1 i nl s and l oilay's Answers 
^' linincial Terns Y(^u Ouj-.ht to Know for lodav's Personal 

'loney Manaj'.ene?) t 
J.^. loj t !u' Col le.ue - M(MMid Tins l-.i I I : Heje's iiow the Student 

1.'^ nis Look TfHLiy 
-'I. :-i inl i ri}'. : T'k' C.iL'.n \neri<-ui iIo».iiv: ;|ok |o 'lake It 

.'.'M t !) Your I ine aiul I ii'-Vi'v 
P. CUIDll 'i,h)\s NAT1').\AL ASSOC I A ri< , iM". 
nn^ .l.'l 

Mad i son , 'a' i scon s i n 
1. \ I'-uher's Cuidf to Credit Ur. ioir 
.! , Iveryhody's Mori'-y - 
' . . i iii; Cre-.l i t '.V i r^e 1 \- - 7'.^^ 
' . Ci r,l i I 111) i»>n Year!)t)()k 
C iTvl it liiii ons 

ili'itniv f)i" the (!re«lit Union Mn vr-ii t 
'•..n r intjes and Cuarantees 

''i i'^' IMI '^1 l!i A!. Ml, I nili* \riu\ \\ i.i I 

\'\]'' I 1 1* ilf.i 1 1 h r V i 
» ■ * ! I ' 'M m., \ In I n I . t » 1 1 i f )•] 

"•u kv i 1 , M.i rv i :nul J^iS :> J 
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1. r.'u'ts from rOA: 

n. Nitrates atul Nitrites 

h. Nutrition K:ihcls nml U.S. U'>\ 

c. The Now hook in loot! Lal)cls 

il. Metric Measures on Nutrition Labels 

e. Sel f-Mcd ication 

f. Prices and FOA 

2. I'DA l-act Sheets 

.1. Some Questions and Answers \hout l-ood \dditives 

h. Antibiotics and the I'oods You liat 

c, I'ood Standards 

(1. Nutrition Nonsense and Sense 

0. Tacts on Food iiabel ing 
f. Symbols on Food Labels 

i\. How FDA Helps You r,ct More Vor Your Food Dollar 

1. Some (Questions and Answer^ About Canned Foods 
lair I'aclvajj in}» and Label ing Act 
(MM mime r Facts on Aspirin 
MruK Side liffects 

**cime 'Questions and Answers About ledicines 
How the Consuner Can iieport to I'DA 
Poison Prevention Packaginij Act 
We Want You to Know About: 
I . (!osmet ics 

Impact Resistant l.>'e«»iass Lenses 
Prescription Dru^s 
Labels on i'ooil«< 
S;it*e Use of l.yv Co^-.i-iet ics 
riie Laws l.ii fore oil by l'M\ 
Medicines Without Prescriptions 
I'ooking Utensils 

;)ru}is for Food-Protluc inj'. Animals 
Salmonella and Fond i'oisoning 
p. I )\ Approval of W'w Uruj'.s 
ij. l irst l-acl*^ About Dniy.s 
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n . .» . ( Ill* !^MK" y 

TIm^ \'"v. Poverty 

I 'k I'r i Sy s t cv\ 

1 n rial inn ;nul/or Unci ipl oyrnMit 

TIjr <lrc)u t h () r fiOvonw:icNi t 

I lonnip i V' M:in vs . Soc i a i Man 

Ihc \\:\ 1 anco o f Tayncnr s 

I TMt M i n LcMhl i \]\\ 

i*'. »'|mim; »Uir Mf)nry licaltliy 

'^MU'v and Kconon i c Ba 1 anco 

Th'^ St ory n ( Clioc k*; 

1 MO int s - -||<)\> to IVr i t o ami 
('«)iinf 0 r fc i t ? 
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S. I'l'DI UM. TI?.\!Ui CWIKSSION 

Siiitt* '.M)8, Republic Buildinu 
I r»l 1 ill ird Avenue 
Seattle, Washington i)8101 

1. Your Federal Traiie Commission: Wh.it it Is and What it Doe 

2. Guidcf; for Advertising Allowances au<l other Merchandising 

P.iyments and Services 

3. Cuides Against Rait Advertising 

'I. «;uidos Against Poceptive Advertising of Guarantees 

S. CuiJos Against Pebt Collection Meccption 

ft. Cuides Against i)cccptive Pricing 

7 rr.jJc Regulation Uulo feinting to Fncandcsccnt l.rimps 

8. Cuiiles for habtning, Advertising and Sale of Wigs and 

'Hher Hairpi'ccos 

*). The Advortis,ing and f.abel ing Cui.les 

10. Pitfalls to Watch for in TlaLl •)rc\cr [nsurancc Policies 

11. Ctiides for 'Private Vocational and ({(miic Studv .Schools 
1 1 . '\t)h i n s on - j'^.i tman Ac t 

13. ClaytoM .Vet 

I 1 . l ode ra 1 T rade Conim i s s i on Ac I 

15. Cui.les Concerning the Use of the V.ord "Iree" and Similar 

Ucprescntat ions 

Ifi. ITC Protects Consumer With l.ab Tests 

17. District of Colunbia Consumer Protection Program 

IS. f'.unrd Against Phony Ads 

10. li'.iht liack! The UjigontJe Art of Self Mefense 

20. light l^acK! Don't Let the Cyp Artists Cot Auav IVith It. 

^1. The Conpariosn Slioppcr 
I.i <t of Pul>l icat ions 
Consumer Product Information 

M. Protection for the l-lderly 

25. Look for the Label 

2<>. Mail Onler Insurance 

2". I'nor.lered 'ferchindise 

2X. Ireezer Meat Marv.airis 

1). 1 r.Mu Ii i -ie Kusiness 'lisk^ 

3". 'ii-ks ill Raising Cii inch i 1 1 > s 

31. Sne.ik lip! When Vou Muv A Car 

32. \M \ct 

33. i-.M.il I ruth In l.eu.li?ig Means tf) Vou 
31. '.'Mt C.iw ilapjien V.lien Vou iUw on line 

3S. I'le INiciet Ciiide to Chonsinu :\ Voca t i oiia I Sehool 

3(>. "Sold )iit" Supermarket Spec i 1 1 

3 " . ■ »a I I ' ^ rde r I n s u v a n c e 

3.S. look for the l.a^el 

Unorderi-d Merchandise 

I'l. !<'Mj*t ''e I'.ypped 

I I . (a re la In* I s 

T. n. S. Mi.PMiT.MI .,T or ACPJCUkTinifi 
' ••ojM r itive i.xt fiis i on S'. rvie<.- 
I'm i VM i f v of Alaska 
I I i rbanks , A 1 a ska '.M>7m | 

1 . i !!•; Ifiiul Si t'e t f ! it 

2 . :''»•.•. t ti i.uv D.i i rv iTo liK' t ••• 
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3. Removing Stains from Pahrics 

4. How to Prevent ami Ucnovo Mildew 

5. 'loncy-Savlnjj Main iHshcs 

(>. I.inily laro, A fiuidc to (looil Nutrition 

7. How to Use USDA Grades in Buying Foods 

8. Milk in Family Meals 

9. Conserving the Nutritive Values in Poods 

10. rood for thp Family with Younp Children 

11. Nutritive Value In Food? 

12. Food for Fitness 

13. Fat a Cood r.roakfa'^t 

II. Hou to Buy Food Lesson Aids for Teachers 

15. l.aheling 

16. Product Protection 

17. i>otulism 

18. Agricultural Price Bargaining 
It). The Oelaney Clause 

2(1. lood Substances 

2 1 . Pcsl i c ides 

22. lish Inspection Policy 

23. Protection on the l.nvi ronwent 

24. Ihc F.nvironment , Pollution and the Canning Industry 

25. Water (Juality Control 

U. OFFICF. OF CONSiriFR AFFAIRS 

Ixocutive Office of the President 
U'ashiuKton, I). C. 20506 

1. ''.»!idc to F'cderal Consumer Services 

2. '"[hv Professional Shopper" 

3. Am Approach to Consumer Fducation for Ailults 

4. 7 l'..iys to -ieduce luel Consumption in Houseiiold Heating 

through J-nergy Conservation 

5. lire i'.x t ingu i shers 

<i. 11 '.•.'•lys to UeJuvo Fnorgy Consumption and Increase Comfort 
' n Household ('ool inj; 
Kjiof^ , Knock 
S. r.f Sjire Before You Sij;n 
•.). Spo.jK Up! When You liuy a Cir 
1'). CriMSuner N'ows: Plinsc 1 Fact Slicot 

11. (nnsinic-r Pioduct Infoination fKehMV-o) 

12. T'ue President's Consumer Message ( 'U* lo.! so j 

V. CnilNi:!!. ny hi:tti-.r BIISINT.SS BUMI.AIIS 
1 1 17tli St . N'.K. 
IV.i^hington, D.C. 20036 

I . T i p Slit-et s 

.1. 3 1 1 -0 124 5 Appliance Sorvlci* 

b. 31 1 -f) 1206 Bail and Switc'.i 

. 3! 1 - 0121 1 Biiving bv Ma i 1 

.1 . >1 I - ')]:« 3 Biiving ni, Tiiu- 

31 1-01292 C jr C-ire on th^' "<>.ul 

r. 3ll-i)124;-{ Cn.iran r ».M's ind V.i r r int i 

3 1 1 - I 028O Sli.ide Tr"- ; 
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2. lact Sheets 

rt. 311-03201 

b. 311-03232 

c. 311-03202 

d. 311-03255 
c. 311-03238 
f. 311-03250 
n. 311-03203 

h. 311-93150 

i. 311-03218 
J. 311-03223 
k. 311-03227 
1. 311-03251 
m. 311-03235 



Central Air Coiui i t ioninj* 
(lomputer Careers 
Executive Sciirch 
Franchising 
Health • Insurance 
Hearing Aids 
Home Appl iances 
Home Buyer's Cuiilo 
Investment Companies 
Life I n s u r a nc c C on pa n i e s 
Mobile Homes • 
Savings 

Shopping for 1-ood 



3. other Publications 



:i. 3!l-22299 



b. 


311 


-22296 


c . 


311 


-22214 


d. 


31 1 


-22105 


e . 


311 


-22124 


Information V 


a . 


311 


-02224 


b. 


311 


-02247 


c . 


311 


-02230 


il. 


311 


-02221 


r. 




-02 293 


f. 


311 


-02216 


IS 


311 


-02105 


h. 


311 


-22106 


i . 


311 


** 03239 


i . 


311 


-02219 


v. 


311 


-92228 


\ . 


3! 1 


-02239 


m. 


311 


•')2l 11 


i) . 


3i 1 


-02207 


o . 


311 


-02J4 1 


P- 


31 1 


-022S6 


M- 


311 


-92259 


V . 


311 


-02208 


s . 


311 


-02108 


t . 


311 


-02268 


11. 


311 


-02220 


V . 


311 


' ' i. w 


\ -: . 


311 


-02206 


X . 


311 


-02204 


>•• 


311 


-02109 
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Better Uusiness Bureaus Prepare for Action 

repr int -"Ch'uiging Times" 
History and Tradition of the BBB 
This is the Coinici 1 of the Better Business 

Bureau** 

What is a P.otter Business Bureau 
Tour Reasons Why 



Audio Products 

Buying Used Cars 

Carpets and liugs 

Dryclean iug 

l-.Mcyc loped i as 

Home l-ire Protoi tion 

Home Improvements 

Home Improvements (Spanish) 

Home Study Scliools 

Mail Order Profit Mirages 

Moving 

Multi-Level Selling Plans 

!Iulti Level Selling Plans (Spanish) 

'lefunvls and l-.xchangcs 

Renting A Car 

Uoof Coatings 

lioom Air Condi tinners 

S.I 1 OS (^ofitrai'ts 

Sa 1 es ('ont rac I s ( Span i sh ) 

SI ide Pro j octors 

Tape UecordiTS anil Players 

Television Sets 

Water (iond i I ioni"> i s 

Work-al -lloi.ie .Schoru*s , 

Work -at -Home Schemes (Spanish) 

Truth in l.en.linj'. 

Truth in l.rndinj' (Spanish) 

(iotle o f All ver t i s i \\\\ 

Advert i s inj- St nu lards - Mtn'^ .', i'.oy • s 
Appa re 1 
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OTIilill BOOKl.liTS AVAILAHLIi 

1. Ucgional Center for Tamily Financial liducation 
huliana State University 
Terrc Haute, Indiana 47809 

a. A Glossary of Terms in Family Finance and 

Consumer liducation (25^ in quantity, 1 copy free 

b. List of Other Publications Available 

2. United Automobile Workers Fducational Department 
8000 F. Jefferson Ave. 

Detroit, Michigan 48214 , 
^-gt the Buyc r Re ware (25^, ll)(i9) 

3. F.ssandess Speci;«l ;.d it ions 
1 IV. S9th Street 

Now York, New York 10018 

a. "How to Manage Your Money" ($1.00, 1967) 

4. 'iood Uendinp Communications, Inc. 
SiKt i;i};hth Avenue 

New VorK, New York 10018 

Action Fact ; A Guitio to Wise Huyin j^ (2S*, 1908} 

5. Pine Tree Iv^al Services ' 
If. 8 Man forth St. 

Portland, Maine 04101 

a. Buyer's Ct»id c to the l.au ; Contracts and 

Consumer Frauils . hy M. «cben, M. West ($1.00, 
1971) 

(y. •'. (!. Penney Company 

Filncat iona 1 Consumer delations 
1 0 1 A ve n ue of t h e Am e r i c a s 
Nev; York, New York 10038 

a . "Forum Maj'.az i ne" 

1. "Updating Consumerism" F/W '72 

2. "Consumer Behavior - What Influences It?" 

5/5 '71 

3. "The llolo of Consuiner Fducrit ion" F/W '08 

b. "lnsi«-;hts into Consumerism" 

1. "IVomen an. I detail Crelit" ($1.70 c'.u:hl 

"Mnderst anJ i nj', Aiiverl i s i nj-." f$1.2S eaoh) 
3. "lliuierstan-I in?; Todny's l.».-ononiy" $1.25 each) 
^. •'i rU i- of I c ononis Opport mm i t >• 

iy-'riitiv' ')ifice of thv Presiih'nt 
i nr.t on , •). C. 20r)()(» 
'I . Nat i ona I I) i ivc I ot \ el' S:TV i c cs for r he l .ou - I nc ome 
Consumer , 1*.'7 3 ( f ri'i'i " 
s. A T ii nl tiir.Jl Fixtension Soiviie 
. T-x-is \ f, M 
C.olloije Station, Texas T^'s.i.'S 

a. Unit Pr i^• i r i jj arwl ^m"ii '» 1 1 1 nr. ^^'ir^^i'i'J inivl-- 
tot he St 'M t' , TO " 1 1 » Ji~ vTo]") " i" oT- 1 

.s . I u ^ t i t u t e of Life Insurance 
Park Avenue 
:,.'K Yorl. , \'(Mv York li)i)17 

a. "Till' l"amilv Mont-y 'l.uri.-.r r" ::iow !<> Pj.iii Your 
SinMi«lin>; .iiul .'"..I V i nv. ) 

'I.wi. '.- M MlMI'tT'Ollt I ir-t i t Ut ' 

Piiidfiit i a 1 i' 1 I .::\ 

I ll i C :is,n , I 1 1 i IK) i (iiKiii 1 



a. "Money fljin.'j'.omcnt Booklets" 

1. Uoachlng Your In.mc in 1 !?onls (3fH each) 

2. It's Your Credit - Manage It Wisely (SO^.each) 

3. Children *s Spending. (25^ each) 

10. Ginn and Company 
2550 Hanover Street 

Palo Alto, California 94304 

a. "You Are A Con;uimer" ($2.67 ejich) Hradcs: 7-9 

b. Dress Well for Little Money 

c. Buying Appliances 

d. What's Good I-urniturc 
o. ? funds and l-xchanges 

f. He Sharp! Don't Be Cheated! 

($4.98 for set, designed for ecoromically and 
educationally disadvantaged) 

11. Scars, Roebuck and Company 
Departmenr 703, Public Relations 
Sears Tower 

Chicago, Illinois 60684 

a. "Kaleidoscope" (Quarterly publication on teaching 

ideas, materials-deals with current topics of 
interest) I'rce, '\sk to be put on the mailing 11 

b. "Using Retail Credit" 

c. "Facts and 1-igures about Revolving Credit" 

(One copy free, 20 booklets for $1.00) 

12. Consumer Services 
Sperrv and Hutchinson Co. 
\\ n.' !^ox 935 

!ort Worth, Texas 76101 

a. "Youth in the Marketplace" {2S^ ) 

h. "How to Be a Better Slioppor" (50*) 

13. M().\'h\ 

Time Life Building 
541 N. l-airbanks Court 
(hiiaj',0, Illinois OOhll 

a. "Courses for Younp Consumers" hv drace W. Wclnstcii 
f'arch I'.n, M)>JI:Y) 
11. 'Regional Center for l-aniiy i'inancial Lducation 
Indiana State University 
lerre Haute, Indiana 4 78{V.) 

a. "A Glossary of Terms in I'ainilv 1 i nance and 
Consumer llducation" hy Larry l». l!olemen 
(1073, .H) pp, sini;lo copy free, iiuilliple 
copies .25 each) 
! 5. 'Ilio l^a lance Sl.oot 

Southwestern I'ubl isljinj; Co. 

51()1 ^kuiison lioad 

Cincinnati, Ohio 4 5.1.17 

a. "A ('reed for Consumer l.vlucal ors" (!>ec. l'.»7.^, Jan. 
Issue Irce) 
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l ooil niui Drug Ailinin istrat ion 

II. S. Department of Health, HUucat ion and IVclfarc 
5600 rishers I.anc 
Uockville, Maryl-inJ 20852 
A. Consumer Memos 

1 . Quackery 

2. Careers in FDA 

.3. I-nforcinj'. the I'ood, DruK and Cosmetic. Act 

4. Mbliography 

5. filazes and Dccals on Dinncrwarc 

ft. Some Question* and Answers About I ood Additives 

7. Facts about Moat TonJerizcrs and Monosodium 

niutamatc (MSH) 

8. Food Colors (Food Additives) 

9. nilT and nilA as Food Additives 

10. Nutrition Labeling - Terns You Should Know 

11. Facts About Food Poisoning 

12. Cosmetics 

l."^. Facts About "Tanning" Products 

14. Laws l-n forced 'n* i'M.\ 

1?. Food Safety In tho Kitcbon 

16. Protect ing' Your 'anily from loodborne Illness 

17. Labels on Medicinos 

18. Adverse Reactions to Medicines 

19. Prescription Drugs 

20. Diagnostic X Rays 

21. M i c r owp c o n v on a d i a t i o m 

22. Iinpac* llesisiant l.ycglass l,(.Mises 



\ 



\ 

\ 
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A. "Consumer in the Mkrkctplacn" avallriblc from: 
Pitman I'uhlishinjv Company 
6 1-ast 43ril Street 
New Yoric, New Yorlc\ 10017 



Cost: $5.50 



B. Living in a tlonsiim or ' s U'or\«l 

In- Milton linkeistoin ^ 

A thur Nitzbiirg 
availnl)! from: 

fJlobc iiook Company 
175 5th Avonue 
iWmv York, N'cw York lOOlo 



\ 



Cost: "55. bO for 405 page book (1.07/1) 

(Level: Junior ami Senior HH.qh) 

C. The Intelligent Consumer 
by C. li. Weatherbee 
available from: 

r. P. iMitton Ti Company 

I'.irl. Avenue So. 
N(Mv York, New York 10003 

Aiiiusinjily wr itten--down to earth. 

Cost: $10.95 (1973) ^ 

M. T!k' ConsirncT * s iVorKl 

by ':. Thomas C'»rm.m 
•I '^i.lnov ;V. r.ckert 
I V.I i 1.1 bit* from: 

Mc'lr.n. -Mi I 1 Hool< Co. 

\12\ \voruje of the \mericas 

New York, .'ew York 1002H 

Co St: S '.5 . 5 (» ( 1 9 7 A , 151 pa o ) 

Practicum of 221 n:jt«ps r«? •-imlriit .iv.iii il<l" 
S."'.73 instructors mann.-i' .ivj i lal-.l c. 

I . . Coii; ii V 1 I ..hi c a 1 1 o n S e r i e > 
availalUc from: 

Ao jilon ic Paperbacks 
S-i^ f'onii 

lVe;t I'av.Mi, Connecticut (»(>5l(> 
I . > PI .uf to I. i \ V 

Th<.' Ti'eiia.;cT :\n.\ ill:- 
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1. Viewing Your Career 

5. Consumer Purchasing 

6. Majority at 18 

7. Health ^nd Leisure 

8. Car Purchase 6 Maintenance 

9. Dollar Power 

r. Consmncri sin ; Search For the Consumer Interest 
ed. I). Aakcr, C. S. Day 
available from: 

MacMlllan Publishing Co. 

806 3rd Avenue 

New York, New York 10022 

Cost: S5.95, paper (1974) (2nd edition) 

C. The Consumer i n Ar.cr ican Soc i ct y ; r sona 1 and Pam i 1 y 
I I nance , by Anch Troolstrup 
ava i lahle from: 

McCraw-llill 

1221 Avenue of the Americas 
New York, New York 10021 

Cost: $10.50 (1974) 

H. Con saner Behavior by .1. linj'.el, I). Uollat, Uoj'.er Blackwell 
iva i lable from: 

Holt, Rhinehart f| Winston, Inc. 

58.*^ *'ndison Avenue? 

New >ork, New York 10017 

Cost: SI 5. 00 (1973) 

f. Ill' .'1 1 1 h I oods : I'nc t s and l-akos , i)y Siilnoy M.'ir;;oliu^ 
a V n TT i bio from: 

'V.'i 1 K«.r Pub I is!) in^ Co. 

7JI) Pifth Avon MO 

\'cw York, New York inoi') 

Cost: $6.95 (197 ■5) 

.1. Ill'-' Su p" rri;;rkot llandliook : A>,:«»'S'; to Uliolt- }t)nds^ In- \. r, 
1). Colli bock ' 
av.'i I 1 ab I o from: 

Harper and '?ow 

10 1 M^t 53 nl St . 

Now Yorl , New "ork 10022 

\tf*':'ipt-; to l^lilj'.o I'.'T bet ••.'"Mi 1 t I, I'nojv;" .nid piOi'l'SSe' 

t'onj-; M'^ini: -•upoii'»'irl.'*t i'.od.I^ to tlio .-I'lv.Ul t .'HV/ . 



fo-.t : s: .9.1 ( 1973) 
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K . Su|H»ri.Kii kct Counter Power: Th o I n t o 1 1 i 51 c;^ t I pojl Shoi)pe r ' 
tiuidc to Hating Better I'd r Less Money 

hy A. I). iSlicIl : 

available from: 

Warner Paperback Library 

315 P.'irk Avenue 

X'oK York, New York 10010 

Cost: $1.25 
(1973) 

!, . The Stipermarket Survival Manual , by Judy Kemp 
fi vail able trom: 

Hooks for Better Living 

21322 Lasser St. 

Chatsworth, California 91311 

IVrittcn in "down to earth" manner. 

Cost: $1.25 (1973) ^ 

M. Consumer *s fiuide to Prescription Prices 
by \\ i 1 1 lam (lul ick 

.•'V.'. i Inble from: • 

Consumer A|«e Press 

P. n. Hox 279 

Syracuse, New York 13214 

Cost: Paper: $3.95 
Hard: $7.95 
(1973) 
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VII. lli;t:i)UI)S AND TAPUS 

A. All About Money (Miller BroUy Production) available 
from: 

Urban Media Materials 

212 Mineola Avenue 

lioslyn Heights, N'cw York 11577 

c:ost: $4.95 MR #1006 record 

.95 MB #1006 cassette 



o 

ERIC 



Simple lyrics set to music .ibout cavemen who didn't 
need to earn money before spending, 

n. ilonsumcr Skills (Series) \ 
6 cassettes with worksheets and teacher's guide 
available from: 
3' 1 ^Company 
Mincom Division 
r>M Center 

St. Paul, Minnesota 55101 
Level: Grades 10-12 
Length: 18-20 minutes 

Includes intelligent buying nnd money handling, 
deceptive advertising, "truth- in- lending" laws 
contract langua;;e, pricing, brand names, student- 
made budgets. 

Cat. #C5635- 5(^10 $7.05 for each cassotto • 

1. 'iv'i.-e ('opsuncr Speriding 

2. Tho Consumer and Crc.lit 

3. The I'onsumcr and Savinj; 
•I, Adventure in Cop'unnor I ajid 

5. The (!onsumer anil Txports 

6. The Consumer and Cars 

C. Ti'aching Tapes- -'.'.'or k ing with 'lonoy available from: 
Learning Arts 
P. n. ubx 917 
'.Vicliita, Kansas h7lO\ 

flapcs or cassettes) t.ipos c»)i;n' with stuiK-nt v-.ork- 
sheets and teacher's guide 

1. P.ecoi;n i t i ofj of Coin'^ .ind i)()ll.>rs {grades 1-3) 
^'SOOl $7.95 

2. Understanding 'loney \aliics igr.uies 2-4) 

3. Aililition: '»ri l I -n- -i .nu! CimjIs (I'.raclt"; .I-.'m 
"5003 57.'.)r» 

•I. Subtraction: iJoll.n--: .ni-! •••nt-; Mir.ulo; 3-3) 

T.fidl S7,'.>r. 
3. Ilov. Much Chanjv l .'.ra.K -. .! • I ) "r^C^;).') .>7,<.»5 
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6. llsin{» What You Knou {Rratles 2-4) »SUl)(y 
Set of all Six Tapes (or cassette) $47.50 

H. Consumer Business Tapes available from: 
McGraw-Hill 
College Division 
13th Floor 
330 IV. 42ml St. 
\ow York, New York 10036 

1. The Client and the Atl Ar.oncy, 20 minutes, 
discussion of the ro 1 at ioiish i j> bet'vcen a client 
and the ad agency and the rosponsihi 1 it ies of 
each. Cat. #75510 Cost: $11.00 

2. Consumer l-inance as a Career, explains this 
career field from point of the manager of a 
larjie office. Includes .analysis of the type- 
of individual who would he advised to consider 
this area of business, -20 minutes. Cat. #75428 
Cost: Si 1.00 

3. Teoplo ?.ove to lUiy, suggest-:. C(Mtain techntquoi; 
that m-'lc people more willing; to buy, 30 
minutes, cat. #75530 Cost: $11.00 

li. Let's Imagine Coinj; Places (series) available from: 

Listening Library / 
1 Park Avenue 

Old Greenwich, Connecticut 06870 

L«n'el : Kindergarten-grade 3 
Cost: r,Y 168CX set of U) cassettes $49.95 
Single Cassette $5.00 

Children learn about communitv places: 





The I. ilirary 


1 


llospi t al 




I- i re Stat ion 


4. 


S'ljporn:: vKvt 




S a a i t . ! t i ( M ^. J ) v r a r t lu 1 1 1 


6. 


Pol ico St at \o\\ 


•7 


Tost Office 




Baker y 




Sclioo 1 


10. 


Bank 
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1 . C roa t i vo !\at terns a va i 1 al> I o I'ron : 

Soc iety fo» Visual litlncat ion, Inc . 
I 7) IS Diver soy Parkway 
Ch icago, 1 1 1 inoij> 60614 

Cost: f.7-^J Set of 1 recor.N $ll.'.)f^ 

1-7 -CT 2 tape cassettes $15. HO 

To (Micoura;;e creativitv aiul M'^lp pi in.ny l ^*'*! 
ynun;.;^ter^ t^ lu^-ono awar^^ o\' t Ir* i r cmu* i roni f , 
I !!t." 1 tides fric-nds; color ;; ilin-'^s IVIio? Tii'* 

Mep.irtJMent Store; the Dep'irt tkmi t St<;r^^ Insi.l^.*; 



^0- 



tlio ricturc of .i dollar; IIok M.niv Have You r.ct?, 
What Can Kc Sriv? 

Con! Somuls Ucconl iiijjs available from: 
Au.lio Visual Division 
i:<liicat ional 'leading Scrvifo 

MMhw'ih, New .lersey {)7^7t^) 

1. lUMvntown Storv- -A trip in <n]\ \ .ukI story to l!ie 
dt'pn rt men t store .in»l suponn.M Kct . 

Cost: $4.25 
Level : Al 1 i'.rndes 

2. The Laundry and the Bakery Story- -A visit to the 
laundrv ami bakerv. 

Cost: $^.?.^ 

Level : Crades (Ml) 

lOnsniiior ('areer T.ip'.vs 

Co ;t : S7\). nf) ')nU r " r>- 1 !Mi2 
Level : Crades 6-12 

T«'n iM:;settc tape-. eac!i contain in;; 2 interviews with 
porso'fis in Cr>nsunier orienti-il occupi t ioi;s . I aeh interviewc 
oxnl.iins the re<ju i remeat s r.[' th'.' job, job poss i b t I i t i os 
in the future anil why he cliose the ifj!i. 



liitetvi'"W Copies are: 



1 . 


ICi Ler/Ma rbei 


» 


H-i rtender/Hr iil^e and l unnel 'M'l ic<M 




r.uteher r, "'.eat Cutter/Cook 


1. 


I i rcMian/Ciardenc** 


r 


I'.i ' n're-- -',.r/'' i i 1 C.n i i^ t 


<» . 


'«M t i<.- ian/!' irix in;! At t "n Lint 


• 


l'r>l ii-«' /)rt ic'T/l'r"S',.M 


s . 


.'"curity Cam i/S!j<»tN:i.»l.iT 


> , 


i i I'M I'a i nter ! V "rp.i i n.i.ni * 


Im! 


••. i i t •-•r/'.v i nd( V IV.i slu- r 



> •'iCH' i :i t i nil (y{ linpi • \j>p I i IM-. v* * 1.» »,u t I I m V V ^ 
'!M i c:j , I 1 1 i wo i s 



vni. Tf Aii!!.<(; uMiTs, ';i)ini:Kf.Ni:s and lUiiLincnAniii s 

A. ! each ing ^Jni t s 

T: "-'tonilc Homes, A Teaching Unit" available from: 
Publication Sales 

^lobilo Honic Ilanufacturers \ssoc i.it ioii 
Uox 201 
, 14(150 1,0 e Uon«l 

Chant illy, Virjiinia 22021 

Cost: {1971, Irnluflovl in t 'lobiK- 

lions ini; Ucsoiirces Packajic) 

2. "Two Wook Ua«iic Teaching Unit on Consumer Credit" 

ami la Mr from: 

liilucnt ional Sorvifi* ')ivi<ioii 

!:at ional ConsunuM- l in.iiu f Assoc i .« t ion 

loon Sixteenth St . , \'.iV. 

Washinijton, D.C. 20n3' 

«.ost: 'lust Kritf tor Price 

3. "lir.l.PS" available from: 

American Home lA-nmimics \ssociation 

MII'A Sales officf 

201 0 Massachuset ts Ave, 

Wash iiij'.ton, H. i:. JOM^O 

Cost: S2.0(' c;u:h ( \ vniety of to;»ics on 
coM'^uru r vili'v .Jt ion ; write for a 
listinj; of available III. LPS packa^ies) 

'' • ^ hi i'i''l inc's 

T"^ "C«M' »!n'.-» I t'lji:: t jcn Pro,- 1 .mh'.oi! f. vn n i '!«». It>stniction 
llooKlet*;" availai»U' froii: 

'>t>lt;i Pi I |v, 1 liMi \'.ilirMnl M fii'e 
'Instavus Ado 1 jjIiu'^ ([ollt-iv 
".t . Pot or , *1 iiifi' -dt .i r»(.i)S2 

"(■(•n ^uiiic t Prnt«cfi«Mi in P'» ; f s-v oji.li i \ l\!:u .i t i on : 
Pjo''r.'M-i Nimll'Mfil" .jviil il I" ri «ii: 
l.'iiK'at i«>n c;MnimissiMn <«i \ \\,' -;f;iti->- 
1S{)(» l.iiu oln St . 
l>onvor, (!o|ora>i() S'ljn.-. 

rt>s t : > J . lie 

• I 'k' I'd } 11^; I'onI : \n I ;\j^'> r_m'-ii t .t I ^o]'t.'i.'i tn 

Ml. f II t y re .» va i I ib j i« i t ; : 

■ I j >li| j X ( OI.U-MII" If." r< 1 I I . . 

i V I -1 "11 i> !' ' !nM t I I . ; I:!- I t I . :i 
;M I Ml' • 
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Consumer liihic.it ion Nii'Jits .iv.i i 1 ah from: 
Otfico of the Super in trmi cut of lUiblic 

Instruction * 
316 S. 2ml Street 
Springfield, Illinois 6270{) 

Cost: i'rcc 1973 » 

"Your (Uiiilo for Teachinj' Money Management" 
avn i I able froni: 
Monev Maiiaj',eineJit Inst itule 
Pouscliolil I'inanee Corporation 
I'ruiiential Plana 
Chicago, Illinois (>0(>(!| 

Cost: .25 each 

"Consumer Lvlncation Materials Project" 
available from: 
Consumers Union 
I SI) 

Oran^cburj;, .Jew York l«»i)(i2 

a. liarly CIi i Idhooil Consumer I.Jucatioii 

b. Ilementary 

c. SeconJary Level 

J. Consumer i.tiucation In .Ir. ami Community Colleg 
Postsecomlary Vocat inn an«I Technical Institi 
tions, av.iilabli' ri on 

t». Adult Consui':er lilui.ation in the Community 

1. Preparinj; the Consumer iducator 

"A Hepartment Store in the Classroom" 
available from: 
Consumer In r«)rMat i e>n Service 
!)ept . 703, Publ ic Uel.it i»>MS 
Se.-ir-^, Uoi'bui l. an I Conpanv 
3n3 I . nj,i„ '-.trect 
( h icai'.o, i I I iiio i s (i(i(> j ] 

{•()st ; iiie '""PV i'C'.- r.ivli I Cnidelines 

to lis in;', the cat ilo;/. in t !ie c I i s roDm. 

"CMiisuiier I diKM t I on/A:/' loi N.lMption" 
.iva i 1 .lb I e f t'oiii : 
(innMni'.er I ii rorn.i t i on rivii •• 
(•uMre;s sarne as al>ovei 

tiosl : <»ne Copy I ree iS.l.dO t-.u M ) 

' 1 I <>i]r >ph i es 

Sfi'uarf l.<M-, IV I Ti 1^1" Tj (<i:>:~ 
'''•ri'.-v.i '■<> I I 

!'•(••» v.- r I .1 1 1 , ''••nil .• I \ ii; I I I I o 
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2. "Selected ^udio Visual Materia Is for 
Consumer KUucation" 
nva liable from: 

Vocational Technical Curricultitn Laboratory 

Building 4103 - Kilmer College 

RutRcrs University 

New Brunswick, New Jersey 08903 

Cost: $1.00 1971 

Consumer Education Bihl io^^rapliv available Trom: 
Dr. Elsie l-ettcrman 
Co-op Extension 
University of Connecticut 
Storrs, Connecticut 06268 

Cost: Free 

4 . Complaint Directory fo r Consumers 
• and 
Bibliog r aphy for Consumers 
both available from: 
hvorybody's ?ioncv 
Box 431 

Madison, Wisconsin 53701 

Cost: $1.00 each 

•i. Consumer liducat inn Bibliography 
available from: 
Superintendent of Documents 
n. S. Covornment Print inj; Office 
Washington, D. C. (order $1.00 each) 

'>nt' copy available free from: 
Office of Consumer Affairs 
\'ew r.xecutive •.)ff ice Biiihlinr, 

I. asji ij?5'.» iMi , P. (.. 

f'lovcrnmcnt Consumor Puli 1 i cit i t>!is Price l/i-M 

II. S. (icn-ornMcnt Print inj; office 
Kashin;;ton, D. C. JfMOZ 

C'ost: I roe fron ! .xt<Mi:iion ^cj vu c 
D? St »• ibuted 'Uiart or I y 

7. "An Annotated Bibl iov'.rap'iy of flaiiii'S aiul 

Simulations in Cdiisiincv IMiicat itm" .iva i Lib I r from: 

MepartPiont of Insiniction 

Adult and Cont i iiu i n<'. I.iliu".it ion .'"••ctijui 

3 If) South Second .'It root 

Springfield, Illinois 

Cost: 

8. Consumer Idiir.i t i on !-.c>nijr\'.-^ -.v.; i I a I- 1 <.« irnii: 

■'ichii'..in f.onsui'KM' I -liu.-it i 'mj CimiIit 
l ist vvn Mil !) i >\:\n 'in j vt-i -- i \ \ 
Vl)s i i.int j , 'lichi;: jii »" 



O Cost: 'v'A 
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"Vocational ! iistriict iona J Materials for Home 
liconomics" available from letler.1l Agencies" 
Northv/e»t ncf»ional lliiucnt ionnl Laboratory 
500 Lindsay BUIg. 
710 S. W. Second Avenue 
Portland, Oregon 97204 

•Mood Industry Sourcebook for Communication" 
National Canncrs Association 
1133 20th St., N.W. 
Washin';ton, !). C. 2003(1 



Cost: $20.00 11)71 



^ IX. ca'h.s a\'{ ) oriiru T i:y\(:iiiNti aids 
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A. Pink Pcbbles--A Hano About How Money Hcg.m available from: " 
l.iiucntion Ventures, Inc. 
209 Court Citrect 
Midilletown, Connecticut 064.S7 

Cost: $8.00 ^ 

Tins learning activity is in :i boanl-jiamo forwat. Player 
bcf, in as prinitivr farmers ami procecJ thron}«b seven 
levels until h v inner i:^ i .liPt i f icd . Kit cones h a 
•1-pi.".e teacbiu}! j'.uide which explains the rules, a brief 
history of money, elaboration of economic concepts < 
involved in the game and suj»j;cst ions for post-game 
discussions. 

I'. S inn I at ion Ciamcs available from: 
'•.'.'Stern Piiblishinj: Co., Inc. 
*n:liool and Library liepartmcnt 
ISO Parish Urive 
Kayne, .\*ew Jersey 07470 

1. Cbetto $24.00 

2. Consumer $."50.00 

?t. I.conomic System $25.00 

•I. The C.uide to Simulation (iames $15.00 

C. \lv I i-»j)lica Money available Irom: 
T « t"e/ 1, i f e Hduca t i on 
Itcvx 834 

Xadio City Station 

\ew York, New York lOOll) 

fdst: $.>5.nO 

I !u- fM'ij'.ins and deve loprieiit of money. Includes tv.o 
j"plicis f.ich ol coins from AMiens, Corinth, Macedonia, 
'^nnv and Israel; an Africatt \shaut i ^oldwc i j'.ht ; two 
ifplicas of Chinese Knif(» Money; tuo printetl replicas 
f)!' a twenty dollar note is'^ijf.d the Continental 

il."^ teacher's nan'.ial and "^tudiMit proi', rams <'xplain the 
•tatttM' system an«l early ToriM'- <^r money. Tmplia'^is is 
placed on the role wliich noni'v pl.-jvi-il in pr«)iin)t i ni', 

comiiuMCf' anil how it has h i stor i ra 1 1 y ji!irror«'il it', 
'ini-il'i an»' political »'nv i ronni'!i t . \ »h.irt on 

(♦valuation of money is ijjclndcd. 

I). Count Your (Miani»e Cane availahli* rroni: ■. • 

Sc'hoii'i ?",iTvicr (■<'>iii[)Mny 
f>17 '-^o. I. .J Mioa \venui» 
'.<>•: A'H'.i'les, (lalifornia .»|if)%(. 

i! ji*'t n\ till" •"jt'ic J', t'l .'.i'."- ■. hill''."' 'I't I .!■•■! 1 .1 r . 

!'.n':'- - liiildirii t !ir v.-ijifiis \ • im '» i Ml ! I « Ml ^ that -Mpial 

on-.' -loll.jr. lor J -8 plavc-r-. "lilt-)!! ".r.iil I «'\- , ("it « "^f* >5. 
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n, IM.iyt rays Currency .Set ava ilahlo from: 
Dick IVlick 
P. M. Uox 1267 
C.'t Icshur^, Illinois 6Mni 

Cost: #C-2370500 Playtrays Currency Sot $15. 90 
#C- 2370400 Currency Cirds Only $ 6.90 

'litc'iinji and c lass I { lent ion j«amo; full color pictures 
o» loal II. ;;. Coins. Sot inclinlcs: lf» throe- inch 
'^quaro pla-tic coin caiils and 6 hirdv.oovl playtrays. 

I . Supormarkct I'uzzlc avaiiahlo from: 
Audio- Visual Hi vis ion 
iilucational Reading Service 
320 Uc. m 

'la'iu'Pji , Vcw .Urscv P717P 

Ccst: <;2.no (:,n pieces, rtalisfic sliopj) in^'J 

1. Bl inl. Chocks available I'ron: 

P'ui! S. Amidon r, Association, Inc. 
fiKiH Chicaj^o Avenue So. 
Minneapolis, Minnesota 55417 

Cost: $4.95 

I'ai l !<ir of r>fH) sample cheeks pi intod on actual cheek 
paper to <'.ive student'; a chan«:v to practice wr itinj; 
cliecks usinj: these sanpie cliecks. 

C. "Char};e" available from: 

Paul S. Amidon fi *A^s«)C iates , Inc. 
fjins Chicai^o \venue So. 
''innvajjolis, Minnesota :^:^M7 

'Msi: Complete set $15. MO ('Irade^ 1M-12J 

li. "\ ICicher's !?cadv- to-IIse Paeket of Ceneral Musiness Subject 
•n.i! Consumer l.ilucation (!r o>stvor>l Pur.r. 1 o<" (one also on 
nake a 'vord [mzz 1 es J avail ab I" frn:\: 
"M . Peter Yacyk 
!' i der (!ol 1 ey.e 

Irenton, Now .lersey nst^uj 

Cost : SI. Mf) 

Ifi Pur, r. I OS {1<)74) 

I. l.liie'Mip Machine availiiile Irom: 
Ma rl et i Depart men t 
Attn: '>on Larson 
\tH)Va ''ansev hini'M" ''oIIi'im* 
I Mississippi I'.lv.!. 

' onn ''apids, Miane -ol i .'iSir'!'! 

''•> f : •. J . '.>^• 
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Simple pl'istlc to.icliiiig fwichirif with a battery. A liijlit ^ 
in ihv I'lMitor coiiios on when the Itotns in the 2 columns 
iirc correctly matched. . Inchulor. printed cards in a varict 
of topics including metric system equivalents and consumer 
behavior. Extension agents and teachers can develop their 
own cards of raatchinj; terms. Developed as a marketing 
class project. 



"'I.n.n -^ ;nul Simulat ion«5 for T^'nrh i n;;* I conowics" 
.)"int Council on liconomic I'ducation 
1212 Avenue of the Amoricas 
Now York, New York 10036 

lost: $'1.00 

I.istin«i of 02 paim-s for use at the ol iMiKMitary level and 
s^'condary school level. 

"sharp Shop|K»r" available from: 
<;i 1 lum Hook Co. 
Box 4 504 

Kansas City, Missouri 64124 
Cost: $5.00 

"I'li'iily Decisions" available from: 
'V'ish i nj'.ton State l!n i ve r i t ^' 
Co()pc'v;i t i ve Extension Service 
Pullman, V. a s h i n g t o n il D 1 b 3 



Cost: $6.00 



